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A Legacy of Excellence 
An unparalleled record of achievements 
in chemistry and its related disciplines 
Irving Langmuir Donald J. Cram Stanley PrusinerLinus Pauling 
Awarded the Nobel Prize in 
Chemistry in 1987 for the 
development and use of molecules 
with structure-specific interactions of 
high selectivity. 
Awarded the Nobel Prize in 
Chemistry in 1932 for discoveries 
and investigations in surface 
chemistry. 
Awarded the Nobel Prize in 
Physiology or Medicine in 1997 
for his discovery of Prions — a new 
biological principle of infection. 
Awarded the Nobel Prize in 
Chemistry in 1954 for research 
into the nature of the chemical 
bond and its application to the 
elucidation of the structure of 
complex substances. 
The Archives of Nobel Laureates 
ACS Legacy Archives provides full-text searching
and instant access to all titles, volumes, issues,
and articles published by the ACS from 1879
to 1995. 
Discover the best minds in chemistry 
For more than a century, the American Chemical Society 
has provided a forum for the greatest minds in chemistry 
and related fields. Attracted to the Society’s commitment 
to research, quality, and the dissemination of new findings 
to a global audience, more than 180 Nobel Laureates in 
Chemistry, Physics, and Physiology/Medicine have published 
in ACS journals. 
Discover tomorrow’s breakthroughs 
Preserving the achievements of chemistry’s greatest minds, 
the ACS Legacy Archives plays an active role as a catalyst 
for important new research findings. While serving as a 
doorway to chemistry’s past, the ACS Legacy Archives is also 
a gateway to its future. 
Discover how affordable access can 
be for your institution 
You can choose to access the Legacy Archives via an 
annual subscription fee or the one-time payment option. 
To receive a price quote, contact your ACS Account 
Manager or visit the Legacy Archives website at 
http://pubs.acs.org/archives 
Photo credits: Donald Cram photo from the Department of College Archives and Special Collections Olin Library, 
Rollins College, Winter Park, Florida; Stanley Prusiner photo by David Powers, August 12, 2002; Linus Pauling photo courtesy 
of the Archives, California Institute of Technology. 
 
More Content 
1.9 billion gigabytes of data by 2011 
More Users 
500,000 more people with Internet access every day 
More Opportunity 
Are YOU ready? 
We are. We’ve got the tools you need to license content anytime, anywhere.  
Whether you publish or use information for your business, Copyright Clearance Center 
can help. Call us at 978-750-8400. 
















Stop Paying “Per Minute” Fees for Online Research! 
“Per Minute” fees are left over from the 1980’s “dial-up” generation. It’s 2008. It’s the 
Internet. So why pay “per minute” fees that elevate your costs? 
 Cost-recovery option . . . 10-K Wizard has it.
Low flat rates to cap your costs . . . 10-K Wizard has it. 
Comprehensive content . . . 10-K Wizard has it. 
Expert customer support and training . . . 10-K Wizard delivers it. 
Different data or features for different people/roles . . . 10-K Wizard delivers it. 
 Instant password tool . . .You’ll have it. 
Save hundreds or even thousands of dollars per month for online SEC or company 
research. Stop the clock today. Your CFO will thank you. Your clients will thank you. Your 
budget will thank you. 
Call for a free trial - 1(800) 365-4608 or send a request to sales@10kwizard.com. 
SEC EDGAR – STOCK DATA – COMPANY PROFILES – INTERNATIONAL REPORTS – 
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INFO VIEW 
Building Bridges With Bricks 
That Are Thrown Toward You 
Wondering how to build a strong, stable 
and resilient information profession? 
Start by breaking rules. 
BY JANICE R. LACHANCE, SLA CEO 
 
  
As we gather from all over the world 
in Seattle for SLA 2008, the theme 
of this year’s Annual Conference & 
INFO-EXPO is, appropriately enough, 
“Breaking Rules, Building Bridges.” 
Why is this theme apropos for the 
world’s premier conference and exhi-
bition for librarians and info pros? 
Ignoring the obvious that Seattle is 
dependent upon an impressive net-
work of bridges linking local neighbor-
hoods and nearby cities, the theme 
describes accurately what info pros 
must do to be successful in the rapidly 
changing world of information. 
Like it or not, the profession is 
under-siege by historical forces not 
seen since the invention of the print-
ing press. Does this mean you should 
simply give up and throw in the towel? 
Absolutely not! I came across a quote 
recently by legendary broadcaster 
David Brinkley that resonated with 
me. I am paraphrasing slightly, but 
he said, “Successful people are those 
who can lay a firm foundation with the 
bricks others have thrown at them.” 
We certainly have accumulated our 
fair share of bricks in recent years. 
Now, it is time for us to begin building 
a reenergized, dynamic, and relevant 
profession that can not only meet the 
increasingly challenging demands of 
your customers today, but also will 
allow you to play a greater leadership 
role in a reconstituted information 
industry of tomorrow. 
If you are wondering how we can 
build a strong, stable and resilient 
information profession that will meet 
the needs of the technologically-centric 
world of tomorrow, I believe it begins by 
breaking rules. I believe you must rede-
fine the profession and your place in it. 
Specifically, you have to attack the ste-
reotypes and conventional wisdom of 
what it means to be a librarian or info 
pro in today’s growing digital economy. 
And, you must be willing and able to 
reinvent yourself, as often as neces-
sary, to meet the evolving information 
needs of your enterprise or industry. 
In order to play by this new set of 
rules, the successful information pro-
fessional of tomorrow will have to be 
flexible and well grounded in every-
thing from financial business practices 
to information technology, and from 
supervisory management to marketing. 
And, she or he will have to embody 
four characteristics I believe are indis-
pensable to success; a willingness to 
take calculated risks, an appreciation 
for the value of continued, life-long 
learning, the ability to think strategi-
cally about your role and your organi-
zation, and the courage to be a leader. 
By reinventing yourself, by breaking 
the rules intended by design or hap-
penstance to pigeonhole you inside 
your organization, you have the oppor-
tunity to grow, develop and succeed 
like never before. 
As a way to help you on this road 
to success, SLA has undertaken an 
extensive examination of the profession 
and the association. The purpose of 
this research-focused project is to align 
your roles and responsibilities with the 
changing needs of tomorrow’s enter-
prise. As a result of this Alignment 
Project, we will develop communica-
tions messages and common language 
about SLA and the profession that will 
express better and more clearly than 
ever before the value you and the pro-
fession provide. 
Some of you may be asking, “If we 
are breaking rules, why should we care 
about building bridges?” The reason 
is exactly the same as why it is in your 
best interest to think long and hard 
about reinventing yourselves. Change. 
I do not want to belabor the point, 
but technology has shifted expecta-
tions for information from, “What can 
you give me and when can I get it?” 
to “What can you give me right now?” 
The need for speed of information 
combined with the complexity of busi-
ness challenges today make it almost 
essential for info pros to have formal or 
informal networks of friends and col-
leagues throughout the world to help 
them solve difficult problems. And with 
the corporate mergers and acquisitions 
taking place seemingly overnight, and 
other changes buffeting the informa-
tion marketplace, it is beneficial to 
have a network you can call on if you 
are seeking new employment. It is no 
surprise that the number one reason 
librarians and info pros say they join 
SLA is for networking opportunities. 
Given the value of networking to large 
numbers of you, there is no reason to 
believe this will change anytime soon. 
Providing networking opportunities, 
offering easily accessible continuing 
education, and advocating on behalf 
of you and the profession is the mis-
sion of SLA. By meeting your needs in 
these very important ways, the associa-
tion seeks to increase the stature of 
the profession and help you succeed 
as a professional. We do not only want 
to help you enhance your career, we 
want to help you ignite it. By “Breaking 
Rules, Building Bridges,” I know SLA 
can do that. SLA 















































SLA's “Knowledge to Go Green
Champion” Presidential Citation 
To recognize those who truly embrace and apply a green 
philosophy at the chapter, division and personal level. 
SLA President Stephen Abram
recently announced that he is
accepting nominations for a special
SLA “Knowledge to Go Green
Champion” Presidential Citation that
he will announce at the SLA
Leadership Summit in January 2009
to mark the inaugural year of SLA’s
Knowledge to Go Green initiative.
Abram will be accepting nominations 
from individual SLA members as well as
SLA Units (chapters, divisions, caucuses,
committees and councils) that have 
implemented green policies, or made 
significant changes to the manner in which
business is conducted, with an eye toward
reducing the impact on the environment. 
The deadline to apply or nominate
for the Green Champion presidential
citation is 15 November 2008. 
“The SLA Knowledge to Go Green 
initiative at the association level is a 
first step, but in order to make a bigger 
difference we need to truly embrace 
and apply a green philosophy at the 
chapter, division and personal level. 
The implementation of greener 
practices is unbelievably important for 
the future of the planet, but also for 
the profession and the association,” 
said Abram. “I created this citation 
because I want to reward those 
members and leaders who embody the 
Knowledge to Go Green mentality and 
have put a priority on greening the way
they work, live, learn, and play. We all have
it in us to change and become Green
Champions, and I seek to recognize those
inspirational early adapters already making
a difference,” said Abram. 
Abram is asking for nominations in
two categories for the Knowledge to
Go Green Champion Citation: 
 SLA Members– Green Champion
citations will be awarded to
individual(s) that have applied
green principles and made chang-
es to the way they do their work
on a day to day basis. Applicants
should be able to demonstrate the
introduction of new green poli-
cies, education programs or major
changes within their library or at
their place of employment. 
 SLA Units– Green Champion citations 
will be awarded to SLA Unit(s) that 
have applied green principles to the 
manner in which SLA events and 
programs are conducted. Applicants 
should be able to demonstrate 
considerable changes to the way in 
which SLA meetings, communica-
tions, promotions or annual confer-
ence programs are conducted at the 
chapter, division, or caucus level. 
The new policy for the nomination
and awarding of SLA Presidential
Citations allows the president to accept
nominations and reward exceptional
service to the association year-round.
The Green Champion Citation is a
special category created by Abram in
recognition of the association’s
commitment to green practices through
the Knowledge to Go Green initiative.
SLA
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weekly publication designed to improve the efficiency and 
speed with which innovative life science research is translated 
into commercial value. 
SciBX provides the scientific 
context, commercial impact 
and critical next steps 
required to more effectively 
manage biopharma business 
Put SciBX in the Hands of Your R&D Team 
Set up a FREE 1-Month Subscription: scibx@biocentury.com 
For more information: www.scibx.com 
SciBX: Science-Business eXchange is a ground breaking 
 
Special Offer for 
Knowledge Center Professionals 
From the Makers of BioCentury and Nature 
.
A precise argument 
requires precise searching. 
With STN, you can find exactly the science and technology information your business needs to 
secure and protect patents. Multimillion-dollar decisions can hinge on a single molecule. That’s why STN gives 
you so many ways to explore chemical substances and sequences. CAplusSM ties together journal literature and patent 
research from 1907 to yesterday, coverage of over 50 patent offices worldwide, and the most current records from 
seven major patent-issuing authorities. You can also search CAplus, Derwent World Patents Index,® INPADOC, and 
other databases simultaneously. Plus, access the world’s largest repository of chemical substance information— 
CAS REGISTRYSM—and a wealth of publicly available sequence information. So when 
you’re dealing with patent infringement, patentability, or competitive intelligence, use STN 
and get the results you want. Precisely. 
NORTH AMERICA EUROPE JAPAN 
CAS FIZ Karlsruhe JAICI (Japan Association for 
STN North America STN Europe International Chemical Information) 
Phone: 800-753-4227 (North America) Phone: +49-7247-808-555 STN Japan 
614-447-3700 (worldwide) Internet: www.stn-international.de Phone: +81-3-5978-3621 
Internet: www.cas.org Internet: www.jaici.or.jp 
INFO NEWS 
SLA Connections Goes Weekly, 
Transitions Content to New ‘Blog’ Format 
In response to the changing needs 
of the profession, as well as a desire 
to improve the format in which SLA 
Headquarters shares information 
and news with its members, SLA 
revamped all its various “specialty” SLA 
Connections e-mail newsletters. Each 
topic area: Click University, Annual 
Conference, Public Policy, Inside the 
Box, Outside the Box, and Executive 
Journal, is now covered by its own ded-
icated blog. Each blog is updated regu-
larly and feeds the latest posts to an 
email which members receive weekly. 
“So much happens with SLA on 
a day-to-day basis, and the monthly 
Connections emails were not enough 
to keep up with all the activity. Moving 
the information to blogs allows SLA HQ 
to share news and information with our 
members as it happens, not a month 
later,” said SLA Chief Executive Officer 
Janice Lachance. “Additionally, with 
the ability of readers to comment on 
blog postings or start additional dia-
logue surrounding information-industry 
news, this is one more opportunity for 
our members to interact with staff as 
well as each other. I think this format 
will be an improvement that our mem-
bers will appreciate. We have already 
received a lot of great feedback.” 
The new weekly SLA Connections 
email is a compilation of the previous 
week’s posts and allows SLA to provide 
members with more news and infor-
mation, in a more timely fashion. Each 
blog is also accessible on its own, so 
members no longer have to wait for 
a delivered email in order to be up to 
date on all SLA happenings. Members 
can use the SLA Feed Reader to set 
up notifications to alert them to new 
posts on all SLA blogs as well as 
other related content, pre-populated 
news sources, or their own personal 
preferred sources of information. SLA 
Feed Reader is available to all mem-
bers as an exclusive benefit. Members 
of SLA can access the reader and the 
content through the “Resources” tab 
on the SLA home page. SLA 























Eleven museums in Mississippi and 
Louisiana will receive Hurricane Relief 
Awards totaling $225,000 to assist in 
their continuing recovery from Hurricane
Katrina, announced Anne-Imelda Radice,
Director of the Institute of Museum 
and Library Services (IMLS) in April. 
IMLS made the awards in partnership
with the Atlanta-based Southeastern
Museums Conference (SEMC). The
awards cover museum operations such
as creating new materials to attract visi-
tors, collections management, supplies
and equipment, conservation of dam-
aged objects, educational programming
and archival storage needs. SLA 
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Writing for Information Outlook 
Information Outlook welcomes queries from authors
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For writer’s guidelines and a current editorial calendar,
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Letters to the Editor 
Comments on articles or opinions on any topic 
of interest to information professionals may be 
submitted as letters to the editor. They should be 
sent to editor@sla.org, with a subject line of “Letter 
to Editor.” All letters should include the following: 
writer’s name, SLA volunteer title (if applicable), 
city and state/province, and phone number. (We 
won’t publish the phone number; but we may wish 
to call for verifcation.) Letters may be edited for 
brevity or clarity—or to conform to the publication’s 
style. Letter writers will have an opportunity to ap-
prove extensive editing prior to publication. 
Permissions 
Authors may distribute their articles as photocop-
ies or as postings to corporate intranet or personal 
Web sites—for educational purposes only—without 
advance permission. In all cases, the reprinted 
or republished articles must include a complete 
citation and also reference the URL www.sla. 
org/content/Shop/Information/index.cfm. 
For permission to reprint Information Outlook
articles in other publications, write to editor@sla. 
org. Include the issue in which the article was 
published, the title of the article, and a description 
of how the article would be used. 
Subscriptions 
Print subscriptions are available for US$ 125 per 
year, including postage. To order a subscription, 
see www.sla.org/merchandise. Click “Publications” 
in the left column under “Categories,” then scroll 
down to “Information Outlook Subscription.” There 
is no discount to agencies. 
Bulk subscription orders may be sent by postal mail
to: Information Outlook Subscriptions, 331 South
Patrick Street, Alexandria, VA 22314, USA. Enclose
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Transitions Content to New ‘Blog’ Format 
In response to the changing needs
of the profession, as well as a desire
to improve the format in which SLA
Headquarters shares information
and news with its members, SLA
revamped all its various “specialty” SLA
Connections e-mail newsletters. Each
topic area: Click University, Annual
Conference, Public Policy, Inside the
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…AND BEYOND
TAKE A DIRECT ROUTE
FROM BENCH TO BEDSIDE 
WITH NEW, INTEGRATED LIFE SCIENCES 
SOLUTIONS FROM THOMSON REUTERS 
Successful research begins with information — the right information 
at the right time for the right purpose. Decisions need to be based 
on the best data; the most refined analysis; the most integrated tools. 
Discover the life sciences solutions that help your users: 
• Access information • Heighten visibility 
• Collaborate worldwide • Demonstrate impact 
• Speed development 




























and Going Green 
INFO SITES 
saving tips on all the small changes 
you can make in your everyday life to 
make a difference. 
Daily Fuel Economy Tip 
www.dailyfueleconomytip.com 
What could be more timely than a blogCheck out these great options for improving the environment, 
whose intent is to increase gas/petrol
the world, and your mind. 
mileage and save money at the pump? 
BY BARBARA VICK, MILS The goals of this site are to share a few 
tips, remind you of things you know 
you should be doing but aren’t, and 
“helping a lot of people save a bunch 
FreeRice Changing the Present of money and a lot of gas.” 
www.freerice.com www.changingthepresent.org You’ll find the Top 10 Ways to Reduce
John Breen created FreeRice in October “Changing the world. One gift at a Your Gasoline Consumption, news about
2007 after watching his son studying time.” That’s what this nonprofit web- current gas/petrol prices, creative way 
vocabulary. FreeRice has two goals: site aims to do. Search for your favorite to save gas/petrol and more. 
nonprofit to make a donation, or browse
1. Provide English vocabulary to every- the causes to find gifts that make a dif-
one for free. ference. You can share these gifts with
2. Help end world hunger by providing your friends and family, or use them for
rice to hungry people for free. your own nonprofit giving. With so many
choices, you’ll definitely find something
to fit even the most difficult person on
your gift list: adopt a panther (US$ 50),
feed a student breakfast for one year
(US$ 5), fund one cataract surgery
(US$ 85), dig a well for a village (US$
1000) and many more. 
NativeEnergy—Carbon Frugal for Life 
Footprint Calculator http://frugalforlife.com/ 
www.nativeenergy.com Want to start living below your
We’ve all heard about our carbon foot- means? Want to focus on “reduce”
print’s impact on climate change but from the three R's of reduce, reuse &
The game begins with four introduc- how many of us have actually calcu- recycle? With tips from finding a good
tory definitions to set an initial vocabu- lated it? Use the NativeEnergy’s online used bike to cooking cheaply, this is
lary level (difficulty ratings range carbon footprint calculator to estimate a great place to start.
from 1 to 55). From the fifth question how many tons of carbon dioxide and Find links to download free books 
onward, three consecutive correct other greenhouse gases your choices on tape. Fix cracked dishes. Test your 
responses raise the difficulty level by create each year. Once you’ve got your savings knowledge. Most of all, simplify 
one. Every incorrect answer lowers the number click on “more I can do” to your life. SLA 
level by one. For each correct answer learn how you can take steps to offset 
FreeRice donates 20 grains of rice your carbon footprint and read climate-
to the United Nations' World Food 
Programme (WFP). The rice is paid for 
by the advertisers on the site. 
You can play for as long as you wish BARBARA VICK, MILS, is SLA's e-learning manager for Click 
and it is fun to watch your rice bowl fill University. She has been at SLA since November 2006 and has 
with grains as you wrack your brains over 7 years of experience in libraries. She can be reached at 
for the definitions of 10,000 words bvick@sla.org. 
such as macaronic, apiculate, paraph, 
martingale and semibreve. 
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with Seth Godin 
WE ARE LIVING IN AN INDUSTRIAL REVOLUTION, AND FEW PEOPLE KNOW WHAT
IS GOING ON WHEN ONE IS OCCURRING. MOST BUSINESSES WILL BE RADICALLY
DIFFERENT FIVE OR TEN YEARS FROM NOW. 




for the Information Age,” 
Seth Godin is a best-selling 
author, entrepreneur and
agent of change. He is the author 
of Permission Marketing, a New York 
Times Best Seller that revolutionizes the 
way corporations approach consum-
ers. Fortune named it one of their Best 
Business Books, and Promo magazine 
called Godin “The Prime Minister of 
Permission Marketing." 
Seth Godin will be the Closing
General Session Keynote Speaker on
Wednesday, 18 June 2008 
2:00 pm—4:30 pm at SLA’s Annual 
Conference in Seattle. 
Cybèle Elaine Werts, a frequent contribu-
tor to Information Outlook, recently had a
chance to talk with Mr.Godin, which will
also be available via podcast on SLA.org
soon. This printed interview has been
extracted from that conversation. 
Werts: One of the things I like about 
your book, Meatball Sundae, is that you 
made it palatable in terms of serving up 
your ideas in a digestible format. On the 
other hand I can’t help but compare it 
to some of the other marketing books 
such as The New Rules of Marketing 
& PR, which comes in at a hefty 736 
pages, a solid 500 pages more than 
yours. Won’t I get a better cost benefit 
ratio from buying that book? 
Godin: Well, you should buy both books,
of course. Books are one of your great-
est information values, right? You know,
the thing is that digestible chunks have
a lot to be said for them. We had an
era that lasted over one-hundred years
where the people who made books 
believed that what they did for a living
was chop down trees and sell paper.
The editorial-industrial complex pushed
authors hard to make sure that there was
a high perceived value ratio of what they
were selling. More than once I received
notes back from people that have written
books saying, “This is great; it talked to
everything you need to know but it needs
to be longer.” But in fact, my mantra is
that I would rather work very hard to
make it short enough to be a book, not
long enough to be a book.
If you’re in the business of spread-
ing information, the goal must be to 
have that information land somewhere 
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it is absorbed and then spread. What 
I found, especially now in the blog-
filled world, is that the information that 
spreads—the information that is worth 
spreading—tends to be digestible. If it 
is indigestible then it sits on the shelf. 
Tom Peters told me that he believed 
that 90 percent of the people who 
bought In Search of Excellence never 
made it past the first chapter. 
Werts: I also get the sense that many 
of these new marketing books suggest 
that businesses take a bunch of new 
Internet-type technologies like blogs, 
email newsletters, or podcasting and 
glom them onto the product in ques-
tion. But it doesn’t really work like that, 
does it? 
Godin: No, in fact, that’s what a Meatball 
Sundae is. A Meatball Sundae is the
result of glomming. Take meatballs, 
which are perfectly good products that
we need, made in volume, average stuff
for average people, produced in quantity
with a good quality at a low price, meat-
balls are fine and we need meatballs.
But if you glom on the toppings and the
sundae, the whipped cream, the cherry,
the blogs, the MySpace, et cetera, you
get a mess. You don’t get something bet-
ter, you get something worse.
What I am more certain of than ever 
before is that we are living through an 
industrial revolution right now; the first 
one of my lifetime. The last one I can 
think of was in the fifties when televi-
sion became important, and, of course, 
the one before that was mass market-
ing and transportation. When industrial 
revolutions occur, very few people know 
what is going on while they are occur-
ring. When they are over, everyone can 
point to them and say, “Of course!” 
Well, that means that most jobs, most 
businesses, most non-profits, are going 
to be radically different five or ten years 
from now than they are today. If you 
look back just 20 years ago, 1988, no 
e-mail, no Web, no access to informa-
tion really, no Wikipedia, organizations 
that were dependent on buildings and 
big parking lots and large infrastruc-
tures, no real outsourcing; that was only 
Seth Godin's book, Meatball 
Sundae will be for sale in 
the SLA Marketplace at the 
Seattle Conference 
twenty years ago. So we’re talking about 
really fundamentally radical shifts where 
someone can come out of the blue and 
be well on his way to be elected presi-
dent on the basis of a device that didn’t 
even exist eight years ago. 
Werts: So what does that tell you
about what the situation will be 20
years from now? 
Godin: Well, I think that what we are
seeing is a simultaneous fragmentation
and reintegration. Fragmentation of busi-
nesses and organizations that existed for
important reasons a while ago, moving a
product from one place to another was
hard; information was difficult to transmit;
you needed people in the room to act like
they were in a factory because what we
did was make stuff. Now we’re in a world
where fragmentation is actually an asset
and the reintegration and connection
that happens because the Internet allows
me to have my books edited by a profes-
sional in Rochester, New York whom I
have never met. It allows me to have my
books published in Taiwan with people
whom I don’t even know. It allows me to
find research on businesses that exist in
Bangalore that I never would have even
been aware of. And that is just one person
with one lone job.
Werts: When you say fragmentation is 
an asset, you’re talking about fragmen-
tation of all these different assets that 
you personally are using and that’s just 
an example? 
Godin: Right. It turns out that the fewer 
factories you own, the more speed to 
market, the more alacrity, the more 
flexibility you have in embracing fash-
ion. So Giorgio Armani can shift gears 
in a heartbeat because Giorgio Armani 
doesn’t have to worry about keeping 
seamstress number 782 busy. If seam-
stress number 782 doesn’t know how 
to make what he wants to make next, 
that’s okay because she doesn’t work 
for him anyway. 
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“The beauty of the book publishing industry is that they are
still willing to front you money and then you can go explore
and learn and describe what you are learning.” 
Werts: Now, you also write and give
away a number of free white papers, or
books such as Unleashing the Ideavirus 
which your Web site says is possibly the
most downloaded e-book ever. I’m inter-
ested in the fact that this particular book
is an example of “the medium is the
message,” and it is actually kind of an
idea virus. I wonder if you could explain
that a little more to our audience. 
Godin: Sure. When I wrote Permission
Marketing it was a New York Times Best
Seller and I was looking for something
else to write after a couple of years of
being stuck. I wrote Unleashing the
Ideavirus in just a few weeks and it's
about how ideas spread. One of the
things I said in the book is that free
ideas spread farther and faster than
ideas that cost money because it is
friction that slows them down. So radio,
for example, makes music work better.
The Beatles would never have made it
without radio because it takes too long
for an album that you have to pay for
to spread. Well, as I was preparing to
publish the book I realized that I wasn’t
taking my own advice.
So to your point of the medium being 
the message, I decided to take my own 
advice and put the book online, the 
entire book for free. And it has been 
downloaded and e-mailed over two
million times. And the idea spread. 
What I was able to demonstrate is that 
it doesn’t have to be a book about how 
ideas spread for that model to work. 
And we are seeing people using blogs 
or e-books or other media to spread 
their ideas, and every time they do, they 
benefit. I will give you one example: 
A guy named Dave Frank, who is in 
Brooklyn, wanted to break into the 
world of television. The old way of doing 
it would be to move to Los Angeles and 
go to auditions and wait. But he just 
started making a series of videos that 
he distributed for free. Every year since 
he started doing that, he’s gotten more 
gigs, more money, and more success 
because he went straight to people who 
could spread his ideas. 
Werts: Can you explain a little how
your very popular Web site Squidoo. 
com works? 
GLOBAL STANDARDS 
ACCESS MADE EASY 
Techstreet is your one-stop source for industry 
codes and standards from around the world. 
Get easy, immediate access to the exact information 
you need, anytime and anywhere you need it. 
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Seattle, WA • June 15-18 • Thomson Reuters booth #610 
Standards Connect the World. 
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Toll Free: 1.800.699.9277 
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Godin: Sure. Squidoo attempts to solve 
this problem: the problem is that if I do 
a Google search on espresso machines, 
I find more than two million matches. If 
I do a Google search on any politician or 
any corporation or anything that people 
are interested in, I will find millions and 
millions of matches. The way people 
deal with that is they click on a match, 
a link, and they hit back. They click on 
an ad and they hit back. They click on 
another link and they hit back. And they 
do that because they don’t have enough 
meaning, enough understanding to take 
action. You know you are going to Paris, 
you want to stay in a hotel, you don’t 
click on the first one you see and make 
a reservation. You look around; you 
want to get the big picture. 
So what if there was a platform, a 
piece of software, that was so sim-
ple you needed no technological skill, 
where someone who was an expert on 
something could build a page on that 
topic and that page could include links, 
could include little short essays, photo-
graphs, videos, sound, it could include 
Amazon books you can buy, eBay auc-
tions you can bid on, discussions and 
arguments back and forth, all in one 
place? Basically, instead of there being 
a blog about marketing, it is a Squidoo 
page about espresso machines. 
Werts: BusinessWeek called you
the “Ultimate Entrepreneur for the
Information Age.” How do you like that 
kind of cool title and what does that 
really mean anyhow? More importantly, 
is there a title that you would rather 
have instead? 
Godin: Well, what BusinessWeek was 
saying, and this was a really long time 
ago, was that I had figured out as a book 
packager and author how to get publish-
ers to pay me an advance to research 
stuff that I was interested in. The beauty 
of the book publishing industry is that 
they are still willing to front you money 
and then you can go explore and learn 
and describe what you are learning. At 
the time I wasn’t really an entrepreneur, 
I was a freelancer, and the distinction 
between a freelancer and an entre-
preneur is missed by many people. 
Entrepreneurs make money when they 
sleep; freelancers make money when 
they work. Entrepreneurs use other
people’s money to take risks to build 
something bigger than themselves.
Freelancers are really good at what they 
do and get paid for it. 
Werts: So you weren’t really an entre-
preneur because you were not making 
money while you slept? 
Godin: That’s right. Well, I would have 
if the books had actually sold and paid 
me royalties, but this was before I was a 
Best Selling author. I shifted gears and 
became an entrepreneur and started an 
Internet company, and now I am lucky 
enough to do both. So, most of the day, 
I am a freelancer with a blog and books, 
and part of the day I am an entrepre-
neur running Squidoo. 
If I were looking for a title for myself, 
or maybe an epitaph, it would be “he 
made people think.” And, if I had to 
Squidoo.com is a site where users can build free pages about their interests. 
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have a second line, it would be, “and 
they changed their behavior because 
they thought about it.” 
Werts: At the upcoming SLA Annual 
Conference & INFO-EXPO in Seattle 
where you will be a keynote speaker, 
our other speaker is Dr. Vinton G. Cerf, 
vice president and chief internet evan-
gelist of Google. Considering how suc-
cessful Google already is, I wonder what 
you might suggest to them in terms of 
continuing to market themselves? 
Godin: I’ll start by saying that Vinton 
Cerf is a really nice guy and he is the 
person who invented the Internet and 
he is too shy to admit that he invented 
the Internet but he did. Now onto your 
question, which is, what should Google 
do? I was the curator of an e-book 
called, What Should Google Do?, years 
and years ago. I wrote the first half and 
my readers wrote the rest. And we were 
right about a whole bunch of things 
that Google ended up doing. But what 
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Google has to understand, and I think 
there are large numbers of people at 
Google who do understand, is that 
the only asset you can build online is 
permission, and a direct relationship 
between you and people who use what 
you do. Most manufacturers in the old 
days, most serious businesses in the old 
days, had no relationship. There were 
middle men or it was one-dimensional. 
But what Google does with something 
like, for example, Gmail, is they start a 
relationship with you that causes you to 
want to go back every day. 
They need to take that to a higher level 
from a business point of view and from a 
company point of view by figuring out how 
to make the Internet different for every 
person who uses it. They have to figure 
out how to make it so that the Internet 
remembers who you are and what you 
like, and figure out how to serve up antici-
pated personal and relevant messages to 
people who want to get them. So that, 
over time, Google is viewed as an ally and 
an asset, and a friend as you surf the Net 
and when Google brings the right adver-
tiser in front of you for the right reason 
at the right time, you are delighted, not 
trying to avoid it. 
Werts: So, let’s take me for example. 
I regularly search Web sites that have 
vintage paperbacks. So, Google would, 
in theory, start recognizing that and 
bringing updates to me? 
Godin: Exactly, but only if you ask for 
it or once your cell phone knows where 
you are, which most cell phones do, and 
once you have Google Maps on it, which 
is something that can happen, I ought 
to be able to tell Google, I am going out 
for lunch. Google ought to be able to 
know where I am, it ought to know what 
restaurants are nearby. It ought to know 
what kind of food I like because, after all, 
I have paid for it using Google checkout 
in the past. And it ought to present me 
with three coupons for three restaurants 
that are in a reasonable distance that 
I like, and I will pick the coupon that 
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makes the most sense to me and I just
saved money. The restaurant is delight-
ed because it found a new customer.
Everybody wins.
Werts: So do you think they are moving 
toward these things? 
Godin: I think that the Internet is mov-
ing toward those things in a hurry. I 
think that Web 4.0 is going to be all 
about the Internet knowing who you 
are, who you know, and connecting the 
two together in a way that you want to 
be connected. I think that the challenge 
of being a public company is that Wall 
Street forces you, almost all the time to 
make bad short-term decisions instead 
of smart long-term ones. 
Werts: But, you know, of course, I like 
these things because I am kind of a 
“technobabe.” But I think a lot of peo-
ple would be scared by these things. 
Godin: Great! Don’t sign up for them. 
When your case 
depends on 
legislative intent . . .  
LRI 
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“He has big ideas
so you don’t have
to.” In fact, I don’t
have any big
ideas at all. I just
know this stuff.
I say stuff that
when people hear
it they go, “Oh,
yeah, of course!” 
Werts: Do you extend your marketing
ideas to the personal level, that is for
someone to market themselves and, if
so, what would you suggest to the thou-
sands of information professionals who
will be listening to your keynote speech?
Godin: On my blog I write about per-
sonal marketing at least half the time
because I think that there is a huge
overlap between the two. I don’t think
that there is a lot of difference. I think
that the business of selling is just sell-
ing to a person who is using somebody
else’s money and I think that personal
marketing is just marketing done without
an ad budget. In the Internet space, it
is all mushing up together. The person
with a Web site is the same as Ford
Motor Company with a Web site, it is still
HTML. So that said, the two best pieces
of advice for someone who is looking for
a job is, one, start looking for a job over
a year before you need a job. And that
means doing remarkable work, building
online connections, building an online
footprint so that people find you instead
of you having to go out and find people.
If you are relying on a resume, you 
are making a huge mistake. Exceptional 
people really don’t need resumes.
Exceptional people are sought out for 
jobs. Exceptional people realize that 
their online footprint and their referenc-
es are a thousand times more valuable 
than any form driven resume could be. 
Werts: So when you talk about an 
online footprint, for someone like me 
who publishes a lot, that’s fairly easy 
because you could enter my name into 
Google and you could find my stuff very 
quickly. But what if you are not a writer 
or somebody who puts information on 
the Internet? 
Godin: I guess my point is that if you
are not willing to play by the new rules
then you can’t whine when you don’t
get the results you want. You know,
here is the way to put it in two sentenc-
es. For a really long time the world was
about all the people who would say no
to you. The publisher who says, “No, I
won’t publish that book,” or the confer-
ence chair who says, “No, you can’t
give a speech.” All those people have
gone away in importance and now all
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that’s left is the one person who needs
to say yes to you, and that person is
you. If you decided to say, “Yes, I am
going to be published,” then tomorrow
you are published. If you decide to say,
“Yes, I am going to set up a meet-up
where I am going to have branches all
over the world talking about my topic,”
then you can—tomorrow, for free. The
people who don’t do that are rapidly
becoming unemployable.
Werts: What advice would you have for 
entities such as a division in an associa-
tion to market themselves, for instance 
SLA’s Education Division? 
Godin: The way marketing works now 
is not by interrupting large numbers 
of people, it’s by finding a tiny group 
of rabid fans who eagerly spread the 
word about what you are doing. So you 
already have people who are reading 
what you are doing? 
Werts: That’s right. 
Godin: How do you engage them to 
each go and bring you five friends? 
What tools do you give them so that they 
can reach out to your colleagues? How 
do you deliver to them a tool whether 
it is a digital PDF of a poster, or an 
online interaction, or a Facebook that 
makes it fun and easy for them to go 
to the other people in your profession 
and say, “We’ll both win if you come 
here and do this.” Right? But the things 
that are growing now are things where 
all the participants realize that they all 
benefit if more people show up. Right? 
Facebook grows because the more peo-
ple use Facebook the better Facebook 
works. So, early Facebook users want to 
“Exceptional people really don’t
need resumes. Exceptional people
are sought out for jobs. Exceptional
people realize that their online
footprint and their references are a
thousand times more valuable than
any form driven resume could be.” 
bring in more Facebook users because 
there is a benefit. Whereas sites that 
teach magicians how to do tricks don’t 
grow because magicians don’t want to 
tell other magicians to go there and look 
up the secrets. 
Werts: You also write in your book, 
Meatball Sundae, about how companies 
keep coming out with new subgroups of 
their products, which seems odd, but 
does increase sales. Do you think some 
of those efforts amount to overkill? 
Godin: First of all, we are really spoiled. 
We have everything we need and we 
are left with buying what we want; what 
Chris Anderson talks about in the Long 
Tail is, if you find exactly what you want, 
you are more likely to buy it. If you go 
to the iTunes Music Store and you are 
the kind of person who likes Jamaican 
polka music and they happen to have 
Jamaican polka music, you are not 
going to hesitate, you are going to buy 
it. No compromises, this is not a top-40 
thing or a top-100 thing. It’s what you 
want. And so in every segment in every 
industry, business-to-business, or to
consumer in books, it doesn’t matter. If 
you can expand the variety that is being 
offered, your revenue goes up. In the 
old days, you couldn’t keep your entire 
inventory on the shelf because it cost 
too much. That’s why supermarkets 
can’t get any bigger. It costs too much. 
Werts: One of the ways you market
yourself is through your wonderful Seth
Godin Marketing Guru Action Figure. Let
me ask you, what does this fabulous little
action figure have to do with marketing? 
Godin: Okay, well, first of all, I didn’t
invent the action figure. It is not my prod-
uct and I didn’t do it to market myself. I
need to say all those things because I am
not a megalomaniac all the time.
The marketing action figure is a talis-
man just like a book. The marketing 
action figure is something that can sit 
on your desk and remind you to do what 
you knew to do all along but were maybe 
hesitating about. My favorite line on the 
thing is “He has big ideas so you don’t 
have to.” In fact, I don’t have any big 
ideas at all. I just know this stuff. I say 
stuff that when people hear it they go, 
“Oh, yeah, of course!” Then I acknowl-
edge that they are smarter than me and 
they should go do what they knew to do 
all along, treating people with respect, 
changing and growing with the industry, 
et cetera. If you can have a little piece of 
plastic for nine dollars to remind you of 
that, then it is money well-spent. 
Werts: Well, thank you for chatting
with me Seth. 
Godin: My pleasure Cybèle, it’s been a 
pleasure as well. SLA 
CYBÈLE ELAINE WERTS is an information specialist for a 
national non-profit educational company and is co-editor of 
Education Libraries, the peer-reviewed journal of the SLA Education 
Division. She can be reached at Cybèlew@aol.com. Her Web site is 
www.supertechnogirl.com. 
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WONDERING WHAT SECOND LIFE IS ALL ABOUT AND WHY
IT IS IMPORTANT TO YOU? AN SLA WORKGROUP LAUNCH
AN EXPERIMENTAL SPACE FOR MEMBERS TO WORK IN. 
BY RICHARD P. HULSER & THE SLA SECOND LIFE WORKGROUP 
An increasing number oforganizations, includinglibraries, library schools,and library-related asso-
ciations, are exploring, working, and 
even doing business in virtual worlds. 
During the past year, a number of 
articles in Information Outlook have 
discussed virtual initiatives, and SLA is 
now moving forward to experiment with 
its own presence in one of these virtual 
worlds, Second Life. SLA is launching 
an experimental space that will provide 
members with an opportunity to experi-
ence this new environment for informa-
tion products and services, and assess 
the potential benefits to our organiza-
tions and clients. This initial effort is 
intended as an exploration space or 
“sandbox", and is not a mandated long-
term commitment for the association 
at this point in time. Nevertheless, we 
encourage you to explore the space and 
try new things, because your activities 
will directly impact future plans. 
What is Second Life? 
Second Life is a three-dimensional,
multi-user, online digital world that is 
created entirely by its residents. Initially, 
residents create an “avatar” that serves 
as their in-world persona, which can 
have real-time interactions with other 
avatars, no matter where the individu-
als whom the avatars represent are 
physically located. There are millions of 
residents of Second Life, and often tens 
of thousands of people are online inter-
acting with each other at any one time. 
In many ways, the virtual world mim-
ics the physical world, and it includes 
buildings, restaurants, clubs, parks,
libraries and more, all created by the 
people who are living there. Residents 
can browse through art exhibits, shop at 
the mall (with real money), take classes, 
attend lectures, and visit dance clubs 
and libraries. 
Because this is a virtual world, many 
“earthly” limitations are removed. For 
instance, you don’t have to walk to 
travel because you can fly or teleport 
from place to place. How convenient 
is that? Unlike the real world, where 
the environment can be very stagnant, 
buildings and other locations can be 
changed by their owners quickly with a 
few clicks of the mouse. You can even 
change the look of your own avatar to 
suit your mood or situation, but remem-
ber, so can others! The woman you met 
last week with short hair could now be a 
man with a spiky purple mohawk. 
One of the aspects of Second Life 
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Diane Mogren's avatar "Sofie" with a bookcart. 
that makes membership very attrac-
tive is that a basic account is free. 
Most people have only a basic account 
in Second Life and find that quite
satisfactory. Those who want to own 
land (islands) need to have a premium 
account, which costs $9.95 per month. 
Are virtual worlds just a fad? 
It would be easy to think of virtual 
worlds as a fad, but they are not. 
There are virtual worlds for children 
(e.g., Whyville), teenagers, and adults; 
there are virtual worlds that are games 
(e.g., World of Warcraft) and worlds 
that are more free-form (e.g., Second 
Life). Educators are using software that 
combines Second Life with open-source 
course management software (Sloodle) 
to create virtual environment learning 
systems. Businesses are using custom 
virtual worlds for virtual trade shows, cli-
ent meetings, conferences, and product 
demonstrations. Some businesses are 
developing training simulations that use 
virtual worlds to train employees on top-
ics such as customer service and sales, 
as well as team building with clients. 
Why would SLA members 
want to explore Second Life? 
When new technologies and environ-
ments emerge that affect the ways in 
which information can be accessed 
and dispersed, it is good for information 
professionals to understand what they 
are, to explore their potential uses for 
our clients and ourselves, and to assess 
their validity and usefulness. Some spe-
cial librarians are already doing this. For 
example, Stacey Greenwell is a member 
of the University of Kentucky (UK)
Second Life Master Planning, Policy, 
and Steering Committee, helping to
plan and build their island presence 
that opened earlier this year. The island 
has housed a number of profession-
al development events and recently 
opened an art exhibit. In addition, two 
UK for-credit classes hold their class 
meetings on the island. 
Nancy Kellett is another SLA mem-
ber who is volunteering a few hours a 
week at the Info Island International 
Reference Desk in Second Life. In this 
capacity, she has been able to greet 
several hundred visitors and answer 
Second Life is a 
three-dimensional, 
multi-user, online 
digital world that is 
created entirely by 
its residents. 
questions ranging from how to get a 
box off an avatar’s head to where to 
learn about new applications, in addi-
tion to reference questions that must be 
answered with real-world data. 
SLA member Ted Baldwin is serv-
ing on the University of Cincinnati's
Second Life Learning Community. This
group, which now holds all meet-
ings in Second Life, started off as a
think tank. The group has experi-
mented with models for teaching in
Second Life, and has applied these
models to distance learning, and as
an enhancement to instructor-led edu-
cation. They have also tried to build
reusable objects to enrich the virtual
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Avatars of Stacey Greenwell, Nancy Kellett, Heather O’Daniel and Jill Hurst-Wahl 
classroom experience. More recently,
the group has been putting a more
formal structure onto the island by
adding academic/teaching buildings,
including the library, office spaces for
faculty, and a town square of fun stuff,
such as a coffee shop. 
While the best way to understand 
what librarians are doing in Second 
Life is to join a library-related group 
in Second Life, there are many places 
online to keep up with the activities of 
librarians in Second Life. Here are just 
some of the sites: 
 Second L!fe L!brary blog, http://infois-
land.org/ 
 Alliancesecondlife (Google Group),
http://groups.google.com/group/alli-
ancesecondlife 
 Librarians in Second Life (Ning
Group), http://sllibrarians.ning.com/ 
 Who's Who in Virtual Worlds (Facebook
Group), http://www.facebook.com
 Special Librarians of Second Life(not 
affiliated with SLA) ( G o o g l e  
group), http://groups.google.com/ 
group/slosl 
Why is SLA getting involved? 
Though there are some who are actively 
exploring this virtual universe, many 
SLA members are unfamiliar with
Second Life. As the number of virtual 
worlds continues to grow, it is important 
for SLA members to gain familiarity with 
them. This member-driven initiative is 
designed to begin that process, with the 
help and support of the SLA Board of 
Directors and the SLA staff. There are 
many of us who see this as one of many 
great opportunities to explore new initia-
tives and to build SLA’s reputation as an 
organization that not only looks toward 
the future, but is part of it. 
While several public and academic
libraries have already gotten involved
in Second Life, few special librarians
are aware of what a virtual world is and
how their organizations can use them.
So, in order to support these cur-
rent initiatives and anticipated future
growth, it is important that information
professionals understand why many
organizations are developing a pres-
ence and how they will be using virtual
worlds, such as Second Life. 
What is SLA doing? 
The SLA Second Life Workgroup is one 
of several new initiatives launched by 
SLA President Stephen Abram. The 
specific mission of the group is to 
allow SLA members to learn about and 
explore Second Life. This mission is part 
of SLA’s overall plan to have members 
more involved in social networking tools 
RICHARD HULSER is principal, Richard P. Hulser Consulting, 
providing services for clients regarding content licensing and man-
agement, technology strategy planning, and digital library imple-
mentation and management. He can be reached at: rphulser@ 
sbcglobal.net. 
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There are many articles about Second Life. Here are few: 
 Virtual Worlds News, http://www.vir- Dec. 31, 2007. http://www.nytimes. 
tualworldsnews.com/ com/2007/12/31/business/31virtual. 
html
 Bailey, Dave. “The virtual world is
your oyster.” IT Week, April 23, 2008.  Kirkpatrick, David. “Second Life
http://www.itweek.co.uk/itweek/ still living its first one.” Fortune,
analysis/2214989/virtual-world-oys- Dec. 21, 2007. http://money. 
ter-3956105 cnn.com/2007/12/20/tech-
 Lohr, Steve. “Second Life: Tamed nology/kirkpatrick_rosedale. 
for Corporate Consumption.” New fortune/?postversion=2007122105 
York Times, April 2, 2008. http:// 
 Jennings, Nancy, and Chris
bits.blogs.nytimes.com/2008/04/02/ 
Collins. “Virtual or Virtually U:
second-life-tamed-for-corporate-con-
Educational Institutions in Second
sumption/ 
Life.” International Journal of Social
 Noyes, Katherine. “Getting Real Sciences, 2 (3), 180-187. http://www. 
in Virtual Meetings.” E-Commerce waset.org/ijss/v2/v2-3-28.pdf 
Times, Jan. 1, 2008. http://www. 
 Ulanoff, Lance. “MySpace, Second
ecommercetimes.com/story/Getting-
Life, and Twitter Are Doomed.”
Real-in-Virtual-Meetings-60976.html 
PC Magazine, June 13, 2007.
 Barnes, Brooks. “Web Playgrounds http://www.pcmag.com/arti-
of the Very Young.” New York Times, cle2/0,1895,2145408,00.asp 
 “Gartner Says 80 Percent of Active 
Internet Users Will Have A ‘Second
Life’ in the Virtual World by the End 
of 2011.” Gartner Group, April 24,
2007. http://www.gartner.com/it/ 
page.jsp?id=503861 
 Abram, Stephen. “Second Life
and Special Libraries.” Information
Outlook, April 2007. http://www.sirsi-
dynix.com/Resources/Pdfs/Company/ 
Abram/IOColumn_58.pdf 
 Hurst-Wahl, Jill. “Librarians and
Second Life.” Information Outlook,
June 2007. http://www.hurstassoci-
ates.com/ppt/IO_June2007.pdf 
Nancy Kellett's avatar 








































Initially, residents create an “avatar” 
that serves as their in-world persona, 
which can have real-time interactions 
with other avatars, no matter where the 
individuals whom the avatars represent 
are physically located. 
including virtual worlds. In order to fulfill 
this mission, the workgroup will: 
1.Spread the word about activities
in Second Life through articles in 
Information Outlook, blog posts, and 
other communication channels. The 
group will provide information on
library and related activities in Second 
Life and give members the informa-
tion they need in order to explore the 
virtual world with confidence. 
2.Provide training opportunities in a 
variety of formats, including Click 
University sessions, live sessions,
and in-world (Second Life) events. 
With voice communications capabil-
ity already built into Second Life, 
lectures and classes can be live, and 
video (e.g. DVD movies) or Click U 
Live! sessions can be watched in this 
environment as well. 
3.Create an SLA presence in Second 
Life so that SLA members have a place 
to go that is familiar. SLA has secured 
a space in Second Life at http://slurl. 
com/secondlife/Cybrary%20City%20 
II/64/101/21 
As envisioned, this 4096 sq. m.
(44,089 sq. ft.) space might include a 
welcome area to introduce visitors to 
SLA and its presence. The welcome area 
would be informative, fun and perhaps 
even unexpected in its look and feel to 
ensure that it is useful and memorable. 
While this entire project is experimental, 
it will provide a ‘sandbox’ area where 
members can learn how to build and 
work in Second Life. The group and 
the board hope that this experiment will 
generate many interesting ideas that 
could even be showcased in an exhibit 
space and include information on SLA 
units, people, or activities. 
As you can imagine, it takes people 
to accomplish things even in a vir-
tual world. Each of the areas mentioned 
above will require one person as lead 
and several people who will assist.
The members of the SLA Second Life 
Workgroup are working to get the proj-
ect going. Since this is a voluntary effort, 
many hands will be needed over time to 
ensure the initiative’s success. 
What’s in it for you? 
This is your opportunity to explore
new technologies and environments
with a minimal initial investment of
your time, though you may get very
excited about a project and want to
do even more. This initiative provides
a way to expand your awareness and
experience in using tools still in the
“early adopter” stage and will give
you a chance to be creative in ways
you never thought possible. What
else can give you an ability to “exist”
in a universe where almost anything
is possible? You may find that you
have ideas that you want to try out in
Second Life. 
So, why not join us in going where
few have gone before? You can help
everyone visualize what once was only
science fiction. To join the Second
Life Workgroup, contact Jill Hurst-
Wahl at hurst@hurstassociates.com.
If you have an avatar in Second Life,
contact her avatar, Jillianna Suisei.
“See” you there! SLA 
TERMS AND
ACRONYMS 
We’ve stayed free of acronyms and
tech terms in this article, however,
here are a few that are frequently used
when talking about virtual worlds: 
 MUVE—Multi user virtual 
environment 
 Virtual world—A multi user virtual 
environment (MUVE) 
 Avatar—A graphical image of a 
user 
 SIM—Simulation—inSecond 
Life a SIM is an island and each 
island is on a different CPU 
 PRIM—Primitive (building block) 
 Scripts—Computer commands 
 Lag—Slowdown in movements,
etc., in a virtual world cased by
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NOT ABLE TO ATTEND SLA’S CONFERENCE IN PERSON?
YOU DON’T NEED TO MISS OUT ON ALL THE ACTION. 
BY BRUCE ROSENSTEIN 
How fully can you expe-rience the SLA AnnualConference without actu-ally being there? That was
the question that students in the spe-
cial libraries class, which I teach at the
Catholic University School of Library
and Information Science, had to answer
to complete a project I assigned them
last summer. The successful results of
this exercise can have implications for
other SLA members as a future vehicle
for learning and networking. 
Part of the class last year ran con-
current with the annual conference
in Denver, so, since neither I nor any 
of the students would be attending, I 
decided to have one of their two major 
assignments involve a “virtual atten-
dance.” The students were to monitor 
and follow the conference online, dur-
ing the conference and after its comple-
tion. They used a combination of the 
sources on the SLA Web site, various 
chapter Web sites, and blogs (including 
those of Information Today.) 
BRUCE ROSENSTEIN is a reference librarian at USA TODAY, in 
McLean, Va., and an adjunct professor at The Catholic University 
School of Library and Information Science, in Washington, D.C. 
He can be reached at brosenst@usatoday.com . 
In addition, they were to find two
people they did not know previously
who attended the conference, and
interview them afterwards by phone
or email. The students had to write
one page about each librarian, part
profile, and part their impressions of
the conference. They had to cite three
different articles from our syllabus, to
show how the readings were relevant
to what they learned from the project.
The assignment was in keeping with
my belief that students should go
beyond traditional coursework to expe-
rience other settings and meet other
librarians. For example, each semester
I arrange for top guest lecturers, such
as Gary Price, and I hold The Special
Libraries Symposium, where students
interact with a panel of some of the
most distinguished librarians in the
D.C. metropolitan area.













































































For each student, the result of the
virtual SLA assignment was a 10 to
12-page paper, plus an in-class pre-
sentation with a question and answer
period. All the papers were enlighten-
ing, and the students learned a lot
from their classmates during the Q&A.
I was in an especially privileged posi-
tion, having the benefit of reading (and
keeping copies of) each paper. Some
students had been to the conference
once or multiple times in the past.
Others were first time attendees (virtu-
ally). Even if most SLA members want
to attend the annual conference, not
all are able to go, either for reasons
of time, distance, money or staffing
issues at their library. However, with
so much material now on the Web,
it’s possible to have a satisfying virtual
attendance experience.
What the students learned, and how
they went about learning it, can be
a guide for future virtual attendees.
Examples of individuals who may want
to take advantage of the experience
could be those who would like to
embark on a structured learning pro-
gram for a future conference, other
students in MLS classes, or librarians
in the workplace who can’t attend in
person. Additionally, various SLA chap-
ters might find it to be a worthwhile use
of time. Each of these groups could
have participating individual members
do the kind of reporting my students
did, even if it were not as extensive.
The other people in the group would
learn from the experiences of their col-
leagues during presentations or written
reports. It would also be beneficial
to encourage people to do more net-
working than they might otherwise
do because they will be interviewing
people who attended the conference. 
Providing Structure to
a Virtual Experience 
If this idea of virtual attendance and
structured learning/reporting catches
on, the next step would be for in-per-
son attendees to be available for virtual
networking that goes with answering
questions remotely. Even people who
attended the conference might want
to try this as an exercise. It would be a
great way to make up for the sessions
they didn’t attend and interact with
people they didn’t get the opportunity
One thing the 
remote attendance 
can do is to make 
people realize how 
much they value 
the conference, and 
may spur them 
to make plans to 
attend in person in 
the near future 
to meet in person. The key would be to
provide structure, so it’s more than a
random or aimless experience. One of
the biggest advantages is that it allows
an individual to be in more than one
place at a time, which is helpful since
it is only possible to attend one session
at a time. Of course, the virtual experi-
ence has disadvantages such as the
loss of face-to-face human contact,
questioning of presenters and network-
ing opportunities, plus the inability to
attend the many parties, meals, and
receptions that make conferences so
pleasant and stimulating. 
If you truly want to make it a struc-
tured learning experience, it would
help to follow closely what my students
did. The students’ assignment was
content-driven, in that they had to
report on the individual sessions they
virtually attended, plus whatever else
they learned from blogs and confer-
ence papers. They didn’t have to follow
the proceedings in real time, if it wasn’t
convenient because they were able to
access material afterwards as it was
added to the Web. One student down-
loaded all podcasts for future listening.
Several of the students were also able
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If this idea of virtual attendance and structured learning/ 
reporting catches on, the next step would be for in-person
attendees to be available for virtual networking
to make good use of the virtual INFO-
EXPO Hall in order to gain insights into
products and services they might not
have found otherwise. Their papers
were not due until nearly two months
after the conference ended, to give
them a maximum amount of time to
access the material. 
Virtual Tools for a
Virtual Experience 
Each student developed their own
strategy for virtual attendance. Some
used the conference personal plan-
ner, others went by recommendations
on blogs. One student noted how
much the tips for “first timers” helped.
Another mentioned that beyond the
obvious sources, you they could search
Google to find presentations posted
on the presenters' Web sites. An big
added advantage for virtual attendance
(even if you attend in person) is that
much of the material remains online
for months after the event. 
As in any exercise when multiple
people are involved, there was a wide
variety of student experiences. Some
found the layout on the SLA site to be
helpful, others less so. Some reported
at least temporary feelings of being
overwhelmed, just like you might expe-
rience when you are trying to pack in a
lot in person at the conference. Some
of the students found it easier to find
out what was going on in retrospect,
rather than in real time. Possibly in
a large, complex conference, that is
inevitable, and as technology improves,
it will become less of a problem. 
All of the students did great work, and 
now have a document they can use to 
compare to experiences in the future, 
virtual or real. One thing the remote 
attendance can do is to make people 
realize how much they value the con-
ference, and may spur them to make 
plans to attend in person in the near 
future. My impression from reading the 
more than 100 pages of student reports 
and listening to their in-class presenta-
tions was that SLA 2007 was teeming 
with ideas and knowledgeable, com-
mitted and opinionated people. These 
librarians are trying to make the future 
better for themselves, their libraries and 
their profession. 
Virtual attendance will never take
the place of in-person conference
presence, but as my students found,
if done diligently, it can be the next
best thing. SLA 










A QUICK GUIDE TO BORN-DIGITAL AND RE-BORN DIGITAL SOURCES—PART 2 
BY SOPHIA GUEVARA AND LURAY M. MINKIEWICZ 
T here is a vast amount of chemi-cal information resources avail-able digitally, either through the 
internet or via online databases, both 
free and fee-based. 
We selected a few of the newer
Internet sites with almost exclusively 
freely available content, that is, those 
that were “born digital.” We also select-
ed some chemical information resourc-
es that many science librarians would 
recognize as “classics” in the print 
versions, but are also available in online 
or Internet versions, that is, they have 
been “reborn” in a digital environment. 
Reborn resources such as these often 
try to combine the content of the print 
version with the special features that a 
digital version provides. Part 1 of this 
article is printed in the May issue of 
Information Outlook. 
Databases 
Web of Science 
www.scientific.thomson.com/products/wos 
Web of Science (WOS) is a Web-based 
interface to a comprehensive multi-
disciplinary, scientific bibliographic
database. Produced by Thomson
Scientific, this database grew out of the 
ISI Science Citation Index. Chemistry 
and chemical-related information are 
covered. Searchers can use the cita-
tion searching and analysis features 
in addition to traditional bibliographic 
search techniques. WOS is available via 
a subscription. 
INDEX 
WWW Virtual Library—Links for Chemists 
www.liv.ac.uk/Chemistry/Links 
This section of the WWW Virtual Library 
provides visitors with an index of chem-
istry-related links. It includes more than 
8,000 links and an additional 2,000 
provided on partner sites. The links 
on this site are grouped under major 
subject headings that include university 
chemical departments, companies and 
industry, chemical literature, chemical 
information, organizations, topics, and 
other link sites. 
Reference Sources 
CRC Handbook of Chemistry and Physics 
www.hbcpnetbase.com 
Published by CRC Press, a Taylor & 
Francis Company, this major chemistry 
reference work has been reborn from 
print into a digital format. Now in its 88th 
edition, this handbook is best known for 
its tables of chemical substance prop-
erty information, such as physical and 
thermodynamic properties. Since this is 
a one-volume handbook, the list of sub-
stances covered is not comprehensive. 
The fee-based online version of this 
handbook is available as a stand-alone 
resource or as part of the package of 
related chemical information resources 
called ChemNetBase. 




This encyclopedia, also called just
“Kirk-Othmer” for short, is published 
by Wiley Interscience. The venerable 
resource is in its fifth edition in print. 
Spanning all areas of applied chemistry 
and chemical technology, Kirk-Othmer 
provides a good starting point for those 
needing some background in chemical 
science topics. Searching and viewing 
the abstracts in the online version is 
free for all users. The online version 







is constantly updated, and this is both 
its strong point and a shortcoming in 
some respects. Having the most up-
to-date information on chemical topics 
is important, and being able to search 
through the full-text in the online ver-
sion is helpful. However, many chemi-
cal or science libraries also keep the 
print editions because this reference 
work is often cited in the literature and 
a specific article from a previous edition 
that is not online might be needed. 
The Merck Index 
www.merckbooks.com/mindex/online.html 
Another handy print reference source 
for chemical information that has been 
reborn in electronic format is The Merck 
Index. Published by Merck & Co, Inc., 
it is available online for a fee through 
various sources, including the pub-
lisher (co-published by CambridgeSoft), 
as a separate database file on both 
Thomson Dialog and STN, and in its 
most recent digital incarnation, through 
Knovel (www.knovel.com), a database 
of aggregated value-added reference 
content in the applied chemical and 
engineering areas. The Merck Index 
includes short but information-rich
descriptions of common, commercial-
ized chemical substances and drugs. 
Depending on the version, this resource 
can be searched by chemical or trade 
names, CAS Registry numbers, key-
words, etc. 
Societies 
Two major societies for the chemistry 
profession are the American Chemical 
Society (www.acs.org) and the Royal 
Society of Chemistry (www.rsc.org).
Each of these societies has a publishing 
division for scholarly research journals. 
Each also publishes a magazine for the 
chemical industry, the weekly Chemical 
& Engineering News (http://pubs.acs. 
org/cen) and the monthly Chemistry 
World, (www.rsc.org/chemistryworld/ 
index.asp). Free content in Chemical 
& Engineering News magazine includes 
the cover story, latest news articles, 
education features, career and employ-
ment articles, as well as fun items 
like “Critter Chemistry” and “What’s 
That Stuff.” RSC also provides select-
ed free content in Chemistry World, 
such as the featured article, editorials, 
and news. For other chemistry-related 
societies worldwide, see www.liv.ac.uk/ 
Chemistry/Links/chemsocs.html. 
Tutorials 




From Intute, the site provides visi-
tors with a free, interactive tutorial to 
help improve Internet research skills 
for chemical information. The site also 
provides exercises to gain experience 
with the tools and resources suggested. 
Another key component is a section 
that allows visitors to learn how to judge 
the credibility of the information they 
gather. This is an excellent tool for those 
who are looking to develop very basic 
chemical research skills. 
Chemical Abstract Service 
Learning Center 
www.cas.org/support/index.html 
CAS provides how-to guides and train-
ing modules that help users learn the
skills they need to effectively use its fee-
based SciFinder and STN products. This
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allows beginning searchers to become
familiar with the workings of popular
chemical information tools used within
many of today's special information
environments.
Wiki 
Chemical Information Sources Wiki 
http://cheminfo.informatics.indiana. 
edu/cicc/cis/index.php/Main_Page 
A project started by Gary Wiggins, the 
CIS Wiki is meant to be a guide for 
those interested in chemistry refer-
ence materials. As the instructor for a 
chemistry information course at Indiana 
University, Wiggins decided to post
his notes and other course materials 
in wiki format in 2007. Intended to be 
an open source work, contributions
are welcomed from those who have 
the knowledge and desire to improve 
the site. The information on the wiki is 
divided into six major topics including: 
how and where to start your chemistry 
search, how to conduct both general 
and specialized searches and commu-
nicating in chemistry. 
The wiki also points visitors to four 
related tools: 
1. The Chemical References
Sources Database (CRSD), which
provides a searchable database
of reference sources. 
2. Selected Information Resources for
Chemistry (SIRCh), another wiki that
provides links to Internet resources
on chemistry-related questions. 
3. The Clearinghouse for Chemical
Information Instructional Materials
(CCIIM Wiki), which links to materials
designed to help people learn how to
use chemical reference tools. 
4. The CICOURSE listserv, a venue for 
chemistry teachers and workshop 
instructors to exchange ideas. 
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Cold Spring Harbor Laboratory Proudly Presents Our New 
70-Year Archive of Symposia on Quantitative Biology 
The double helix, the genetic code, jumping genes, the PCR technique, the human 
genome project, RNA interference…these and hundreds of other important advances 
in biology were announced, debated, and distilled at the Cold Spring Harbor 
Symposia. These meetings, held each year on tranquil grounds of one of the world’s 
leading research institutes, have been notable events in biomedical research since 
1933. Centered on a different and timely field of research each year, the participants 
in these meetings are hand-picked luminaries and rising stars of the field. The 
contributions recorded in each Symposium volume, and the accompanying 
photographs of participants in action, make a unique contribution to the 
scholarly history of science in the 20th century and the emergence of molecular 
and cellular biology as the current drivers of all aspects of biomedical research. 
Now this essential archive is going online and will include the following highly 
influential volumes: 
1946: Heredity and Variation in 1980: Movable Genetic Elements 
Microorganisms 1987: Evolution of Catalytic Function 
1953: Viruses 1990: The Brain 
1966: The Genetic Code 2003: The Genome of Homo sapiens 
A one-time payment brings your institution perpetual access to 70 years of 
influential and ground-breaking research from one of the most important research 
institutions in the world. The online archive dates from 1933 to 2003. 
Available in October 2008, this essential online resource will be hosted on the 
HighWire platform, and accessible via IP address. 
To order or request additional information, please visit our website or 
Call: 1-800-843-4388 (Continental US and Canada)/516-422-4100 (All other locations) 
FAX: 516-422-4097 E-mail: cshpress@cshl.edu 
Write: Cold Spring Harbor Laboratory Press, 500 Sunnyside Blvd., Woodbury, NY 11797-2924 
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An Australian 
Info Pro’s Four 
Decade Journey 
BY FORREST GLENN SPENCER 
Not too long ago SLA mem-ber Susan Henczel was considering her careeroptions when she and
her husband purchased a beach front 
home in Ocean Grove, near Geelong, an 
hour’s drive from Melbourne in south-
eastern Australia. 
“Ralph and I built a house on the 
coast last year and it was going to be 
part of our ‘gradually-moving-toward-
retirement’ phase of our lives, thinking 
about where and when we’re going to 
retire,” Henczel said. “We thought we 
would spend weekends down there
for the next five or six years and then 
Susan Henczel
Joined SLA: 1994 as a student 
Job: Manager Faculty Library Services (Science and Technology) and Manager 
Waterfront Campus Library 
Employer: Deakin University, Geelong Australia 
Experience: 35+ years 
Education: Graduate of the Australian Institute of Company Directors, 2006; 
Master of Business (Information Technology) RMIT University, 1997; Bachelor
of Business (Information Management) RMIT University, 1995; Associate 
Diploma of Social Science (Library & Information Studies), Box Hill TAFE, 
1982. 
First Job: Laboratory assistant 
First LIS Job: Library assistant, School of Resource Materials, Darling Downs
Institute of Advanced Education, (now the University of Southern Queensland),
Toowoomba Queensland, Australia 
Your Biggest Challenge: Balancing work and home life, as well as finding time 
to do all the other stuff I want to do 
reduce the number of hours working. 
When, only four months after the house 
was finished, a job came up at Deakin 
University, which is 20 minutes from 
our beach house. We made a radical 
decision to move out of the city and 
down to the coast, and I would move 
back into libraries.” 
Henczel had never been far from 
libraries since she entered the profes-
sion in 1973. The job opening at Deakin 
arose while she was working for CAVAL, 
an academic library consortium in
Melbourne, which she had worked for 
during the previous ten years. She held 
many positions within the organization, 
including training and consortia man-
ager and business development man-
ager. Over the years, she was involved 
in the development of pricing models 
for products and services, workforce 
planning for specific projects, the devel-
opment of consultancy proposals and 
teams, business and strategic plans, 
initiating and managing international 
partnerships and consulting work. 
Among her primary achievements at 
CAVAL, she considers the development 
of CAVAL’s training program from four 
courses to an international program 
of more than 100, which included the 
establishment of relationships with inter-
national consortia, associations, trainers 
and consultants, and the creation of 
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“I have had some amazing bosses who probably saw in
me something that could add value to the profession.  
They encouraged and supported me to study and to become
involved in professional activities outside the workplace”
CAVAL’s consultancy business and its 
international consultant register. 
“Working at CAVAL showed me what it 
was like on the other side of the fence,” 
said Henczel. “During this time I worked 
outside libraries to provide them with the 
support services they needed, such as 
consulting, training, and opportunities 
to collaborate. I was also fortunate to 
be part of a senior management team 
that provided me with opportunities to 
interact with the board of directors, lead 
board committees, and participate in 
high-level strategic and business plan-
ning processes.” 
And during her last couple of years at 
CAVAL, she purchased the beach house. 
But then the opportunity opened up last 
year at Deakin, which she accepted and 
began work last September. Henczel’s 
duties are considerable: she provides 
library services to the faculty of Science 
and Technology and to researchers
across all faculties, as well as managing 
the Waterfront Campus library, which 
is one of four campus libraries and 
located in the city of Geelong. 
“I’m excited about this job. It’s a 
great environment—the campus is con-
tained within architecturally converted 
woolstores and the library overlooks 
the water. I have a client services staff 
of ten. I also have a cross-campus fac-
ulty liaison team of four. The university 
has four campuses–one in Melbourne 
at Burwood, two in Geelong, and one 
in Warrnambool about 200 kilometers 
along the Victorian coast. We have 
liaison librarians at each of those cam-
puses, and I manage the Science and 
Technology team.” 
When she was at CAVAL, Henczel 
wasn’t really putting out feelers for jobs. 
But when her current post at Deakin 
University in Geelong became available, 
many people knew she had recently 
built a house nearby and made sure 
she knew the position was open. In 
Henczel’s 35-year career, she has been 
employed in all types of libraries, includ-
ing regional and state public libraries, 
academic libraries, and special libraries 
in defence, sport, and energy. 
“I have a fondness for the special 
library,” Henczel said. “It’s a perspec-
tive. It’s a way of looking at things, and 
there are a lot of things that come out of 
special libraries that many, many other 
libraries can learn from. I had a discus-
sion with Janice Lachance a few years 
ago when she was in Sydney, and we 
were talking about how SLA was attract-
ing more and more members from 
academic library environments because 
of the nature of the collections they’re 
looking after—like special libraries and 
special interest needs—and there’s
such a close correlation in what people 
are doing in special libraries and what 
they are doing in academic libraries. 
For me it hasn’t been such a big jump, 
but the environment and daily work are 
quite different. With the consortium 
[at CAVAL] I was focusing on earning 
money. I had to match earnings with 
what was budgeted for the business in 
the coming year.” 
Australia and New Zealand 
The SLA Australia and New Zealand 
Chapter is one of the newest units 
within the global organization and its 
formation is in large part, due to the 
hard work and leadership of Henczel. 
She has been a member of SLA since 
the early 1990s when she was conduct-
ing research for her Master’s degree. At 
that time, there was no local chapter 
in Australia. Information professionals 
in the Southwestern Pacific fell under 
SLA’s Hawaii-Pacific Chapter. 
“That was an interesting situation,” 
Henczel recalled. “The Hawaii-Pacific 
Chapter is very active, but it’s all very 
local. In 2003, they invited me to their 
annual business meeting and dinner, 
Sue Henczel at Gale stand with copies of her book at SLA 2002 Los Angeles 
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and we talked about what the libraries 
were doing and how that might mesh 
with what the chapter is doing. I real-
ized then there was not enough critical 
mass to make anything work across the 
distance, so that got me thinking about 
starting a new chapter. There was quite 
a bit of support here when I started 
talking to people because they felt that 
the activities and events offered by SLA 
would provide valuable support for infor-
mation professionals in this region.” 
In late 2003 and early 2004, SLA 
CEO Janice Lachance had a number of 
conversations with Henczel on how a 
local SLA chapter in Australia and New 
Zealand could work effectively. Henczel 
lauds Lachance’s supportiveness. 
“I really appreciated her availability 
and willingness to discuss issues as 
they arose.” Henczel said. 
The SLA Australia and New Zealand 
Chapter took about a year to form. 
“We had to go through the process
of creating a petition and getting the
required number of signatures,” Henczel
said. “Considering that it was all work
done in people’s spare time, credit must
go to everyone who made things hap-
pen. People are busy these days and,
yet, they always manage to find time to
make the important things happen.” 
The new chapter was ratified in June
2004 and Henczel served as the first
chapter president from 2004-2005.
She is an honorary member of the
chapter board and participates in chap-
ter planning and activities. The current
membership of Henczel’s chapter is
about 100 and equally split between
the two countries.
“We have some pockets that are 
pretty active,” she said, “but members 
are pretty spread out so it’s hard to 
develop activities. We take advantage 
Sue Henczel with Kate Nevins, Executive Director, SOLINET at ALA 2002, Atlanta 
Sue Henczel with Hawaii-Pacific Chapter members in 2003 
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of information conferences to meet. 
It's important to understand what the 
issues are. When I was working for 
the library consortium, we were always 
looking for ways we could support work-
ing in libraries. 
In these early years of the chapter, 
Henczel and other members have not 
had an opportunity to develop new pro-
grams for the chapter due to the vast 
distance between the two countries. Of 
late, however, members are beginning 
to find ways to network more effectively 
and to bring initiatives of other chapters 
to Australia and New Zealand. 
“The activities we’ve run have been 
networking activities. We have a mem-
ber who organizes regular coffee morn-
ings in Sydney. We have dinners and 
breakfasts associated with conferences 
where we think there will be a reason-
able number of people attending. If 
we’re traveling around, we’ll always con-
tact the members in those places to see 
if we can connect for a coffee or dinner. 
I think it’ll be that way until we have a 
few more new members on board. The 
major activities we’re looking at right 
now include a membership drive, and 
that’s going to be done comprehen-
sively across both countries.” 
Henczel and her fellow chapter
members are hoping to reach the
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250-300 membership mark over the
next couple of years; a goal they
believe they can achieve.
“We have to make sure that we pro-
mote SLA in the right way,” she said. 
“There’s been a perception amongst 
some that it would be disloyal to join 
SLA while they are a member of the 
national professional association in
Australia. ALIA is the Australian Library 
and Information Association. I’ve had to 
explain to people that I’ve always been 
a member of both associations and 
receive different types of support from 
each. The upside of this is I’m organiz-
ing the first joint ALIA-SLA event.” 
Henczel has been working with Sue 
Hutley, ALIA’s executive director, on 
this event, which she hopes will break 
down these perceptions and help infor-
mation professionals realize that the 
two associations can work side-by-
side and gain different perspectives 
from each other. The joint activity will 
be held in Adelaide, Melbourne and 
Sydney in September and will feature 
SLA President Stephen Abram, along 
with local speakers. Although targeted 
toward special librarians, the event is 
open to anyone. 
Henczel has been traveling to SLA
events overseas since she attended
the Global 2000 Worldwide Conference
on Special Librarianship Information
in Brighton, UK, and attends the SLA
Annual Conference & INFO-EXPO
regularly. She presented her first CE
program in San Antonio in 2001 and,
since then, has conducted courses on
information audit and business com-
petencies for librarians. 
“I enjoy the diversity of the people 
and the opportunities at the annual 
conferences,” she said. “As well as 
the presentations, it’s the unofficial
gatherings I enjoy. I go to as many din-
ners and open houses that I can—to 
have off-the-record conversations with 
people and find out how things really 
are and what people are doing.” 
Henczel represents SLA on the IFLA
Standing Section Committee on Statistics
and Evaluation, is Convener of SLA’s
International Information Exchange
Caucus and was made a Fellow of SLA in
2006. She also is a member of Librarians
Without Borders and the United Nations
(Asia) Consultant Roster.
INFO PROS 
As Henczel and her associates build 
the membership of their new chapter, 
she sees three major issues impact-
ing the Australian information industry. 
Like many other countries, one of the 
critical issues is the aging population of 
info pros. Most library organizations are 
moving into workforce planning mode 
and library schools and professionals 
are working together to actively promote 
the profession in order to attract high 
quality and sustainable candidates to 
the profession. 
“According to our most recent cen-
sus data, over 65 percent of librarians 
harton Research Data
Services, or WRDS, is an
Internet-based business data
research service from The Wharton
School at the University of
Pennsylvania. The service has
evolved to become a common
research tool for over 220 institutions
around the world. 
WRDS carries a broad set of
historical data from the world’s
leading providers of research-quality
databases such as the Center for
Research in Security Prices (CRSP),
Standard & Poor’s Compustat,
Thomson Financial’s Institutional
Brokers Estimates System (IBES), the
New York Stock Exchange’s Trade
and Quote database (TAQ), and
other important business research
databases in a manner that gives
universities several key benefts:
Outsourced Data Management.
The WRDS staf receives the data
directly from providers and posts the
data to our system in SAS data sets.
The data is warehoused at Wharton
and access is provided to subscribers
over the Internet. 
Simultaneous Access to Multiple
Data Sources. WRDS provides a
common interface to a variety of
databases, simplifying extraction
and increasing productivity. You
no longer have to spend countless
hours programming and decoding
tapes or writing Fortran access
programs. The information is easily
retrievable over the Internet— 
anytime, anywhere—via point-
and-click web query pages,
SAS/PC Connect, or a secure
shell (SSH) login session. 
Professional Technical and
Research Support. Our staf
of doctoral-level research
specialists is available to you
on-line through email.
Integrated Tools. WRDS provides
sophisticated software tools and
sample programs for a wide
variety of applications, including
security analysis, conducting





enables faculty to demonstrate
real-world applications of principles,
using actual company data in place
of hypothetical examples. 
IP-based access. One-click,
IP-based access in labs and libraries
is available. 
If you are interested in trying
a demonstration of WRDS,
simply point your browser to
http://wrds.wharton.upenn.edu
and click on the DEMO link under
the WRDS logo.























COLLEGE OF BUSINESS 
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are over 45 years of age,” Henczel 
noted. “During the next ten years we’re 
going to have a lot of people leaving 
the workforce, lose a lot of knowledge 
and key skills and in many parts of the 
country we will be unable to replace the 
people who leave.” 
Henczel said that the rising cost of 
providing information resources and
maintaining a physical library in relation 
to its perceived value is another critical 
issue. The third is the emergence of new 
technologies and changing user expec-
tations with regard to service delivery. 
Henczel spoke about an experience she 
had at Deakin. During her first orienta-
tion, she observed the behavior of the 
students, and how they interacted with 
technology and what their expectations 
were of library services. She said it was 
a real eye-opener. 
“The students showed me two things. 
Firstly, with their mobile phones and 
their laptops, the students have it cov-
ered: their social networks and access 
to course materials, etc. Secondly, they 
don't want to know about things until 
they need to—the JIT generation (Just-
In-Time). This impacts how and when 
we deliver information to them. I have 
always known that in any library envi-
ronment it's important to communi-
cate with the users in a way that both 
appeals to them and suits the way they 
prefer to communicate. Right now for 
me, it’s the academic library environ-
ment and the users are students, staff 
and researchers. 
“With the generational differences we 
are trying to identify ways to align our 
services with what the students want, 
but we also have older academic staff 
and researchers, and there are some 
mature-aged students as well. Rational 
reflection tells me that, as a profession, 
we may be doing ourselves a disservice 
by trying to meet all of their expectations 
with regard to technology rather than 
persevere with the 'tried and true' tradi-
tional methods of delivering information 
they need, and have them adjust when 
they need to. We seem to be at risk of 
trying to be all things to all people and, 
with the limited resources we have, we 
must make sensible decisions about 
how and when to adopt new technolo-
gies, particularly if they duplicate and 
don't replace existing services.” 
Her library is one of a network of 
physical libraries on each campus of 
the university and has a very large 
virtual library that includes online data-
bases, online research and reference 
collections, and electronic journals and 
ebooks. Henczel and her staff serve a 
diverse clientele that includes students, 
staff and alumni, and also the local 
Sue Henczel with members of the SLA Australia and New Zealand Chapter in Nashville 2004 
SLA MEMBER PROFILE 
community. The university population 
is roughly 30,000 alone. 
ORIGINS 
Henczel is amongst those who fell into 
the profession by accident. She mar-
ried at age eighteen. Her first husband 
was in the Australian Army. Part of the 
military lifestyle was moving from one 
base to another. Each move would 
bring Henczel in search of a new job in 
a new city. 
“Each time we moved I trawled the 
local papers for opportunities,” she
remembers. “One of the first jobs I 
applied for was at the local university 
as a library assistant and that’s the job I 
got in 1973. My job was filing catalogue 
cards (above the rod!) and inter-library 
loans. This was in the very early days of 
our national interlending scheme, and 
finding who had what and working out 
how to borrow the items, particularly 
when based in a Queensland country 
town, was a challenge.” 
While she spent many years working, 
Henczel also raised a family of three 
daughters. She entered library school 
in 1992, graduating four years later 
with a Bachelors’ degree and continued 
straight on to complete her Master’s 
degree just a year and a half later. 
FORREST GLENN SPENCER is President of SpencerConnects 
LLC, an information service and public relations company based 
in the Washington, D.C., area. He can be reached at fgspencer@ 
gmail.com. 





       
SLA MEMBER PROFILE 
“I was fortunate that I made some 
significant connections while conduct-
ing research for my Master degree. 
One of those was Guy St. Clair, who 
saw potential in my information audit 
research and sent my work to his pub-
lisher. Having a book published opened 
many doors for me in my chosen pro-
fession and also in the broader busi-
ness environment, allowing me to train 
and lead consultant teams in the UK, 
USA, Asia and Australia.” 
The book is The Information Audit: A 
Practical Guide. Throughout the years, 
Henczel has shared her knowledge in 
many books, publications, magazines, 
and conference presentations. 
“I have had some amazing bosses 
who probably saw in me something 
that could add value to the profession. 
They encouraged and supported me to 
study and to become involved in profes-
sional activities outside the workplace,” 
she said. “They knew I was passionate 
about my work and that I enjoyed it. 
Most remain friends to this day. In my 
first library job, when I was 18 years 
old, one of the researchers I was work-
ing with was a fellow named Bruce 
Dawe—now a well-known Australian 
poet. We became good friends and I 
learned from him the value that librar-
ians provide in the way of researching 
and sourcing materials for someone 
researching a topic. It was a wonder-
ful start for me. He took me seriously, 
and he made sure I understood the 
importance of the support I was giving 
him. Looking back, in each job I’ve had, 
there was always someone who gave 
me particular skills, who gave me an 
opportunity to do something I wouldn’t 
have done otherwise, or encouraged 
me in a particular way, that led me to 
my next job.” 
And in turn, Henczel has passed her 
knowledge on and been supportive of 
others’ endeavors in the field. 
“I’m conscious in finding opportuni-
ties for staff to find new skills and to 
become passionate about something 
that they do in their job,” she said. 
“Working with teams over the years 
instilled an awareness that individuals 
have strengths and weakness—as a 
team you need to nurture the strengths 
rather than agonize over weaknesses. 
Many of the high stress levels in organi-
sations are caused by people doing 
work that they don’t enjoy or that they 
are not well-suited to.” 
Although difficult at the time, Henczel 
said the advantage of changing jobs 
so often was that it gave her a broader 
perspective of different environments, 
different priorities, and in different types 
of libraries. 
“I feel like I’ve come full circle—my 
very first library job was in a univer-
sity library and now I’m back again and 
looking forward to the challenges, new 
networks and friends that this job will 
bring.” SLA 
Business Statistics of the United States: 2008 County and City Extra: 
New From 
Patterns of Economic Change Annual Metro, City, and County Data Book 
A comprehensive overview of the U.S. economy, Data for every U.S. state, county, metropolitan area, 
bringing together into one source data relevant to Congressional district, and cities with populations
economic performance regardless of which above 25,000. 
agency originates them. 
June 2008. 1650p. Hardcover. June 2008. 1550p. Hardcover. 
ISBN: 9781598881820 $154.00 ISBN: 9781598881837 $126.00 
To order these titles, please visit www.bernan.com or call toll-free 800-865-3457. 
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the Practical Side 
of Knowledge
WITH KNOWLEDGE SERVICES, INFORMATION PROFESSIONALS
ARE “PUTTING KM TO WORK” (PART 1) 
BY GUY ST. CLAIR AND DALE STANLEY 
T oday’s information profes-sionals find themselves in aunique position with respectto their future. Some knowl-
edge workers may be concerned about
whether their talents, skills, and educa-
tional preparation will continue to be rel-
evant as the well-chronicled “information
age” of the later 20th century evolves
into the glorious “knowledge age” of
the 21st, but information professionals
and specialist librarians are not wor-
ried. They have their future well under
control. They are responsible for deliver-
ing knowledge services to their parent
organizations, and while they may not
necessarily characterize what they do as
“knowledge services,” today’s informa-
tion professionals are in fact practicing
a profession in which information man-
agement, knowledge management, and
strategic learning converge to provide
the highest levels of service delivery for
their identified clientele.
In doing so, information profession-
als position themselves for intellectual
leadership, moving the organization to
a knowledge culture and ensuring that
the enterprise-wide intellectual infrastruc-
ture is used to its maximum poten-
tial. Expected by their organizations to
deliver excellence in the management
of information, knowledge, and strategic
learning, these knowledge workers part-
ner with enterprise leadership to utilize
knowledge services in providing service
delivery. Many organizations, of course,
have well-established and relatively suc-
cessful operational functions providing
service delivery in information manage-
ment, knowledge management, and stra-
tegic learning, but in most cases these
disciplines are practiced as independent,
stand-alone operational functions. It is
when they are converged as knowledge
services that the enterprise can at last
support its organizational mission with an
enterprise-wide knowledge culture. 
As it happens, the ranks of knowl-
edge services practitioners include not 
only specialist librarians. A wide range 
of other information professionals do 
this work, and even more will do this 
work in the future. Many of them are— 
or will be—employed in a workplace 
that has neither a specialized library nor 
an employee title that refers to librarian-
ship. These information professionals 
are nevertheless providing library-like (or 
specialized library-like) services to their 
employing organizations, and together 
with specialist librarians identified as 
such, they are the professional knowl-
edge workers and knowledge leaders of 
the future. Their ability to understand 
and manage the connections that link 
information, knowledge, and strategic 
learning make them indispensable to 
their parent organizations. 
Part Two of this article will appear in the 
July 2008 edition of Information Outlook. 
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The Information Professional 
in the Knowledge Culture 
Why is their role secure? Because enter-
prise leaders recognize and understand 
that achieving the organizational mis-
sion requires developing and sustain-
ing a knowledge culture. How well
research can be managed, contextual 
decision-making supported, and inno-
vation facilitated will be the keys to the 
organization’s success in achieving its 
goals. Absent an organizational knowl-
edge culture, an environment in which 
knowledge development and knowledge 
sharing (now generally referred to with 
its acronym KD/KS), those goals will slip 
beyond reach and corporate frustration 
will cause more damage than anyone 
wants to envision. In providing a level 
of quality delivery in their areas of 
expertise, employing the management 
and service delivery methodology they 
identify as knowledge services, informa-
tion professionals establish themselves 
as the organization’s knowledge thought 
leaders (some are referred to as the 
organization’s “knowledge coach”). In 
converging information management, 
knowledge management, and strategic 
learning to help employees make use 
of the organization’s knowledge assets, 
these information workers are the back-
bone of the organization’s knowledge 
culture, the very organizational attribute 
that (whether using the term or not) 
their leaders recognize must be in
place if success is to be achieved and 
sustained. It is a powerful, very powerful 
paradigm, and today’s information pro-
fessionals understand perfectly that the 
KNOWLEDGE MANAGEMENT 
“while they may not necessarily 
characterize what they do as “knowledge 
services,” today’s information 
professionals are in fact practicing 
a profession in which information 
management, knowledge management, 
and strategic learning converge to 
provide the highest levels of service 
delivery for their identified clientele. “ 
requirements and demands and, not to 
put too fine a point on it, the rewards of 
working with knowledge services is their 
key to future job security. 
KM or Knowledge Services? 
Can not knowledge management (KM)
do the job? Why must KM converge with
information management and strategic
learning to support enterprise success?
There are two reasons. The first is that
in today’s business and research envi-
ronment, the management of informa-
tion, knowledge, and strategic learn-
ing as unconnected activities (even
when these activities are recognized
as related) is insufficient. The problem
has to do with the standard “silo” or
“stovepipe” issues we hear so much
about in organizational management.
For several years, leaders in the three
disciplines have each been doing a
good job of establishing their cre-
dentials and proving the viability of
providing an organizational focus on
their respective disciplines. The engi-
neers and technical professionals were
making great progress in resolving
the issues connected with managing
information (with no small assistance
from many, many intellectual leaders
in librarianship). Likewise, in many
organizations the development and
provision of strategic learning as an
operational function was being given
much attention, and very successful
tools and techniques for managing
strategic learning were being created
and implemented. Unfortunately, these
efforts were not enough.
The second reason why information 
management, KM, and strategic learn-
ing must be converged is that in order 
to provide the highest levels of service 
delivery, people have to understand 
what they are doing and what they are 
talking about when they describe what 
they are doing. In this case, it is a prob-
lem of semantics, and while it might 
seem to be a little superficial in some 
conversations, it has turned out to be 
a very real barrier to enterprise accep-
tance when the subject turns to KM. 
As everyone knows, knowledge cannot 
really be “managed” and any attempt 
to do so, however structured, is ham-
pered because there are so many dif-
ferent definitions for KM. Indeed, every 
information professional is familiar with 
the statement with which Thomas A. 
Stewart introduced the concept KM in 
1991 (although it was not called KM at 
that time, of course): “Intellectual capital 
is the sum of everything everybody in a 
GUY ST. CLAIR, Consulting Specialist for Knowledge Services at SMR International, 
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KNOWLEDGE SERVICES 
company knows that gives it a competi-
tive edge.”1 What followed was a long 
decade of attempted definitions for KM, 
with one of the most practical points of 
view put forward in 2001, when SLA 
member Larry Prusak was interviewed 
in this magazine. Prusak made it clear 
that, as desirable as it might have been 
to come up with a descriptor for dealing 
with how an organization might man-
age its intellectual capital, what orga-
nizational leaders really needed was to 
figure out how to work with knowledge, 
and “working with knowledge” became 
a valuable construct for those who
wanted to take an organization’s intel-
lectual infrastructure to a higher, more 
effective new level.2 
Still, until the early years of the pres-
ent decade, KM alone did not seem to 
be having the universal impact in orga-
nizational management that we wanted 
it to have. While many organizational 
leaders devoted much time and effort 
to developing and implementing KM 
initiatives, others chose to “wait it out,” 
hoping that some magic formula would 
appear on the scene. That was not 
going to happen, but some information 
professionals were beginning to realize 
that bringing information management, 
knowledge management, and strategic 
learning together into a single, over-
arching function would provide tangible 
and measurable results, enabling the 
development of a management and ser-
vice delivery methodology supporting 
an enterprise-wide knowledge culture. 
Having discovered the value of converg-
ing the three disciplines, information 
professionals took up the challenge
to help their organization move to a 
knowledge culture, thus giving birth to 
“knowledge services” (although, truth 
to tell, there were some organizations 
and companies with departments and 
business units referred to as “knowl-
edge services” but in most cases, the 
unit’s role was often less about conver-
gence than about customized service 
delivery of one or another of the disci-
plines that make up knowledge services 
as we know it). 
Knowledge Services 
Thus the solution for many information 
professionals, both for alleviating the 
“stand-alone” structure of each of the 
three disciplines and for giving organi-
zational management a framework for 
discussion, has been to combine KM 
with what is already being utilized and 
identified as productive. We all under-
stand the value and contributions of 
information management and strategic 
learning to organizational success. If 
we link them to KM in a functional 
arrangement that acknowledges knowl-
edge management as one of a group of 



































Members wanting to read more about
Guy’s adventures into the realm of knowl-
edge services can read the following arti-
cles in Information Outlook, all available 
on the SLA publications website (http:// 
www.sla.org/io/): 
“Qualification Management in
Information Services: My Grand Design.”
June, 2000. 
“Knowledge Services: Your Company's
Key to Performance Excellence.” June,
2001. 
“Knowledge Services: Financial
Strategies and Budgeting.” (with Martina
Reich) June, 2002. 
“The Real Time Enterprise: IT Makes It
Possible—Knowledge Services Makes It
Happen.” September, 2002. 
“Towards World-Class Knowledge
Services: Emerging Trends in Specialized
Research Libraries.” (with Victoria
Harriston and Thomas A. Pellizzi) June-
July, 2003. 
“Knowledge Services and SLA’s
History: Nearly One Hundred Years of 
‘Putting Knowledge to Work.’” (interview
with Guy St. Clair) September, 2003. 
“Information Management: From
Special Library to Organizational
Knowledge Nexus” January, 2006. 
Knowledge services as a manage-
ment methodology is described in
Beyond Degrees: Professional Learning
for Knowledge Services by Guy St. Clair
(New York and Munich: K.G. Saur, 2003),
available in print and as an e-book. 
The role of knowledge services and role
of specialist librarians in the knowledge
culture is explored in SLA at 100: From
Putting Knowledge to Work to Building
the Knowledge Culture, to be published
in 2009. 
Published e-Profiles of leaders in
knowledge services are available at the
SMR International website (http://www. 
smr-knowledge.com/eProfile.htm). 
services, we position the organization 
to put the theoretical and not always 
clearly defined KM to work, moving 
to the practical side of KM and in 
doing so, enabling research, contextual 
decision-making, and innovation and, 
through knowledge development and 
knowledge sharing (KD/KS), leading to 
a knowledge culture for the larger enter-
prise (Figure 1). 
This is not to say that we dismiss or 
minimize the contributions of knowl-
edge management to our professional 
success. As we accept that knowledge 
management is working with knowledge 
or, as some of our colleagues see it, 
working with the knowledge ecosys-
tem (that is, identifying and leading 
our customers in utilizing the research 
assets that make up our organization’s 
intellectual infrastructure), we come
to the quick recognition that special-
ist librarians have been doing KM all 
along. As we look back to the very 
beginnings of specialized librarianship, 
when the identification and utilization 
of “practical and utilitarian” information 
resource, regardless of format, became 
established as the next step forward 
in supporting the organizational quest 
for success, our professional history is 
distinguished by its progress forward 
toward knowledge management and 
knowledge services. Indeed, special-
ized librarianship has long character-
ized itself as knowledge-centric, and 
at SLA the value statement that guides 
our members, adopted in 1916, was 
and continues to be “putting knowl-
edge to work.” Is it not appropriate 
then that we, information professionals 
and knowledge thought leaders in our 
organizations who have been working 
with knowledge management all along, 
should move to knowledge services
and, in doing so, put knowledge man-
agement to work? 
Knowledge Services: The 
Practical Side of KM
 So, it is an easy connection for us, 
this linking of information management, 
KM, and strategic learning. Indeed, it 
is so natural that one of the present 
authors, himself a scientist, finds in 
the sciences an analogy for what hap-
pens with knowledge services, which 
he describes as knowledge catalysis. 
With knowledge services, the process to 
identify, manage, and utilize the orga-
nization’s intellectual infrastructure, its 
knowledge resources, enables the cre-
ation of knowledge value through KD/ 
KS. It is a process that allows the infor-
mation professional to find and leverage 
otherwise inert opportunities to produce 
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wholly new products such as higher-
level research, strengthened contextual 
decision making, and accelerated inno-
vation. In doing so, knowledge services 
becomes the natural embodiment of the 
respected Peter Drucker’s famous pro-
nouncement to managers who aspire to 
be leaders in their organizations: 
One of the tasks of leaders is con-
stantly to make sure that we put scarce 
resources of people and money where 
they do the most good. We have to be 
results-focused and opportunity-focused. 
Good intentions are no longer enough.3 
This finding and leveraging of oppor-
tunities to provide the organization with 
the results it requires is the central pur-
pose of knowledge services. For most 
who work in specialized librarianship, 
the disciplines of information manage-
ment, KM, and strategic learning are 
already in effect linked in their minds. 
They use them every day in their work 
(albeit, to be fair, they do not always 
think of the disciplines in these terms), 
and these information professionals 
and knowledge workers understand 
information management because they 
deal with it all the time. In doing so, 
they become established (or should be 
established) as the organization’s great-
est asset when it comes to organizing 
and managing information. 
The same is true with respect to 
strategic learning. These employees are 
strong here too since they long ago 
learned that strategic learning is some-
thing else they do all the time. They 
understand that “strategic learning” is 
any learning activity through which any 
employee becomes better qualified to 
do his or her job, and they are experts 
at providing or leading colleagues to 
strategic learning opportunities. It can 
be as sophisticated as leave time for 
pursuing an advanced degree in a 
subject that will strengthen workplace 
performance, or as uncomplicated as 
working with the colleague in the next 
cubicle to learn how to tweak an appli-
cation to make it more relevant to one’s 
work. Just as they understand informa-
tion management, information profes-
sionals understand strategic learning 
because it has always been part of their 
work. In embracing knowledge services, 
in converging information management 
and strategic learning with KM, infor-
mation professionals and other knowl-
edge workers become empowered to 
perform at a higher level. Bringing that 
enhanced performance into a work-
place ambiance that acknowledges and 
supports knowledge development and 
knowledge sharing, we have the frame-
work of a knowledge culture for the 
larger organization. SLA 
Footnotes: 
1 Stewart, Thomas A. June 3, 1991. Fortune. 
“Brainpower.” 
2 De Cagna, Jeff. May, 2001. Information 
Outlook. “Keeping good company: A con-
versation with Larry Prusak.” 
3 Drucker, Peter F. “Discipline of innovation.” 
Leader to Leader, No. 9, Summer, 1998. 
Figure 2. Hatten and Rosenthal identify two types of knowledge that lead to success in the “knowing organization.” 
Information 
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an Internet Age 
BY ERIC BADERTSCHER AND KATHY REESE 
C opyright issues havebecome increasinglyimportant to special librar-ians and all those who are 
designated to understand and enforce 
copyright protections within their orga-
nizations. They must regularly educate 
not only clients or end-users, but also 
themselves. With the explosion of digital 
content over the last few decades, copy-
right issues and concerns have grown 
exponentially, and the rapid influx of 
digital content often serves to compli-
cate further the already complex issue 
of managing copyright compliance. 
This article focuses on raising aware-
ness about the types of digital content 
that may require a closer look from a 
copyright perspective by special librar-
ians. We also identify current views 
about digital copyright and share exam-
ples and sources that may help today’s 
special librarians navigate their way 
through the copyright maze. 
Complexities of Copyright 
International and U.S. copyright laws
are quite complicated and this complex-
ity can easily create confusion for those
whose task it is to interpret and apply
these laws. Material that is long out of
copyright in one country may still be
protected in another part of the world.
For example, under current U.S. law
works published before 1923 have fallen
into the public domain;1 items published
between 1923 and 1977 may or may not
be in the public domain, depending on
the U.S. copyright language that was in
force at the time of publication; and for
works that were created (i.e., fixed for
the first time in tangible form) on or after
January 1, 1978, copyright normally
lasts for the rest of the author’s life, plus
an additional 70 years.2 Other countries
may have very different standards of
copyright protection. 
Issues of copyright can be particu-
larly confusing with regard to electronic 
content because the rules are still being 
developed, and often the development 
is carried out through litigation. One 
important development is that licensing 
arrangements are being put in place for 
new types of digital material. For exam-
ple, Massachusetts-based Copyright
Clearance Center, Inc. (CCC) (www. 
copyright.com), a leading provider of 
licensing services, announced that it 
would begin issuing licensing rights to 
more than 1,000 top weblogs (blogs), 
via an agreement with Newstex (www. 
newstex.com).3 One layer of complex-
ity is the specific type of electronic 
information, because the copyright sta-
tus varies depending on whether the 
material in question is a book, or other 
textual material, photographs or other 
still images, sound recordings, or video 
recordings. But regardless of the type 
or format, intent of use adds another 
layer of complexity and represents a 
key element in understanding how to 
















apply the copyright laws. In general, if 
one is using material for a commercial 
purpose, then the material is protected 
by the copyright laws. 
Copyright and Types 
of Digital Content 
Online Reports, Studies and Articles 
If purchasing material such as a multi-
client study from an online vendor, it
is important to be aware of the usage
restrictions, and it is also important to
keep in mind how much of the material
one can incorporate into a derivative
work, such as an executive summary,
without infringing on intellectual property
rights. The vendor may have instituted
a Digital Rights Management (DRM)
system, to prevent unauthorized copying.
An example of this type of protection can
be seen in PDFs that prohibit selecting
and copying text from the file.
Research and competitive intelligence 
firms regularly make use of reports pro-
vided by leading research institutes, 
which often make their material avail-
able online in HTML, Microsoft Word, 
or PDF format. The RAND Corporation 
(www.rand.org) makes many of its publi-
cations available online at no charge, as 
a public service. The scope of RAND’s 
research is immense, and RAND is 
known for its qualitative approach. Even 
when, as in the Rand case, the content 
is freely available for use, research firms 
should continue to provide full cita-
tions to the specific reports as part of 
the correct handling of digital content. 
Digital content that is downloaded from 
database aggregator vendors like Dialog 
and Lexis/Nexis present another type of 
copyright challenge: determining who 
the copyright holder is. In this case, the 
special librarian needs to understand 
the database vendor’s licensing agree-
ment. If there is a need to quote the 
article extensively, or use the article 
as an appendix item, then permission 
must be obtained from the original 
copyright holder. 
E-Text Archives 
An increasing number of books and 
other textual material are becoming 
available online in a variety of formats. 
Some initiatives, such as U.S.-based 
Project Gutenberg (www.gutenberg. 
org), post a majority of content which 
has been confirmed to be in the pub-
lic domain. Other initiatives, such as 
the Internet Archive (www.archive.org) 
incorporate both copyrighted and pub-
lic-domain material, but these initiatives 
differ in that they include copyright sta-
tus and usage restrictions, if any. Terms 
of use are available on the Web site.4 
Some material is released under a “cre-
ative commons” license, which allows a 
variety of usage levels depending on the 
wishes of the author. In May 2007, the 
State of California officially recognized 
the Internet Archive as a library, which 
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means that the organization can now
receive federal grants administered
by the state.5 
Additionally, an increasing number 
of universities and colleges are mak-
ing academic work available online. 
A significant segment of this initiative 
is Electronic Theses and Dissertations 
(ETDs), which are important because 
they often represent cutting-edge
research in their respective fields.
Usage restrictions vary, depending on 
the respective authors’ wishes and the 
policy of the particular degree-granting 
institution. A main source of ETDs is 
the Networked Digital Library of Theses 
and Dissertations (NDLTL) (http://www. 
ndltd.org/), an international organization 
which seeks to develop and promote 
best practices for adoption, creation, 
use, dissemination, and preservation of 
these electronic documents. 
Web Logs (Blogs) 
Blogs can be a key source of informa-
tion about organizations, people, and 
products that is otherwise hard to find, 
but it is important to note that blogs 
are increasingly being recognized as a 
form of intellectual property, one that 
is being licensed by organizations such 
as the Copyright Clearance Center. If 
planning to use blog content for a proj-
ect, be sure that the intended usage 
is within “fair use,” or, if there is any 
doubt, obtain a copyright release. Anne 
Holland, president of MarketingSherpa. 
com, wrote about this issue in her July 
18, 2005 blog entry. She noticed a 
disturbing trend of bloggers stealing 
the entire text of an article or blog from 
her post, and not citing the reference 
properly. She writes, “…just because a 
product is an article rather than a shirt 
or widget, doesn't mean you can take 
it and give it away without the owner's 
permission.” Be careful to understand 
the copyright laws as they apply to the 
type of content you might want to use. 
When in doubt, check with a qualified 
attorney. (See “Blog Copyright Theft 
on the Rise.” 18 July 2005. Anne 
Holland, President, MarketingSherpa. 
com. Viewed 29 November 2007. http:// 
www.marketingsherpa.com/sample. 
cfm?contentID=3032) 
A large directory of blogs is avail-
able at Technorati (http://technorati. 
com), which at the end of November 
2007 said it was tracking 112.8 million 
blogs.6 A search on 29 November 2007 
turned up a list of 1,270 copyright-
related blogs.7 
Gray Areas: Situations When 
Copyright May Apply 
Unique Digital Uses of Content 
Sometimes there is a need to convert 
“analog” content into “digital” content. 
For example, a company might be look-
ing for opportunities in a country or an 
industry that doesn’t have an extensive 
online presence, and they may find a 
business directory that lists the points of 
contact for each major firm, by industry. 
The company would like to simply scan 
all 400 pages of this document, and start 
cross-referencing with online sources to 
see if any of these companies have Web 
sites, or whether any of their personnel 
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COPYRIGHT 
are listed on Monster.com, or in pro-
fessional networking databases such 
as ZoomInfo or LinkedIn. However,
this document may still be covered by 
copyright, so the company needs to find 
out from the publisher whether they will 
allow scanning and what the company 
must do to not infringe on the directory 
publisher’s copyright. 
Online Linking 
When linking to another Web site from
your Web site, you may need to get per-
mission from a copyright owner, and this
area can be very murky. Many copyright
owners do not care, while others do. The
ability to link may depend on whether
a copyright owner would be upset at
seeing his or her ideas/thoughts/etc.
associated with those of another organi-
zation or client/end-user. It’s always best
practice to ask permission. 
Use of Third-Party Data 
Found on the Web 
The use of third-party data depends on
the type of data and for what purpose it
is being used. Some third-party data is
not copyrighted such as material created
by the U.S. government. Material creat-
ed under a “creative commons” license
may be used depending on the licensing
for each case. Sometimes, it may be
enough to reference the third-party data
in passing, especially if the data can
be cited through multiple sources. An
example would be if a company might
have used certain data, such as market
trends in the hybrid car industry, in a
copyrighted report and the data used
in the copyrighted report was originally
sourced from U. S. Government data
which is not copyrighted.
It Doesn’t Have a Copyright Mark 
Just because it doesn’t have a copy-
right mark, doesn’t mean it isn’t copy-
righted. Under U.S. copyright law, an 
item is copyrighted once it has been 
put into a fixed medium, such as being 
written down or made into a visual or 
audio recording, so it is best to assume 
that the information is copyrighted. This 
also is true for most graphics and imag-
es and for company logos which are 















































considered trademarked or copyrighted 
and probably should not be used with-
out obtaining the legal permission. 
Moving Forward—New 
Types of Copyright Models 
To make information more accessible, 
various organizations are working out 
innovative licensing arrangements that 
provide more flexibility than traditional 
copyright models, while giving authors 
more protection than they would have 
under the “open source” model. 
For example, the non-profit organiza-
tions Creative Commons (CC), based 
in San Francisco, California, has devel-
oped a flexible system by which an 
author can specify which conditions 
apply to a work, relating to attribu-
tion, whether the material is for non-
commercial use only, and whether (and 
under what conditions) derivative works 
are permitted.8 
What the Special 
Librarian Can Do 
Given the increasingly complex nature 
of copyright in the digital age, Cipher 
has found that the best advice is often 
just common sense: 
 Have a clear internal policy about 
copyright as it applies to paper and 
digital content 
 Be aware of the changing copyright 
status of various kinds of materials 
(articles on aggregated databases; 
blogs; Web sites, e-texts) 
 Be aware of innovative solutions such 
as “Creative Commons” licenses 
 Read, read, read…and read some more.
Read what top legal scholars and busi-
ness analysts are saying about copy-
right. A useful reference is “Copyright
on the Internet” by Professor Thomas
G. Field Jr. at the Franklin Pierce Law
Center (“Pierce Law”) (Concord, New
Hampshire) at http://www.piercelaw. 
edu/tfield/copynet.htm
As the 21st century progresses, it is
likely that new forms of digital content
will be created—such as new types of
multimedia that combine text, audio,
and visuals in previously unknown
ways. The special librarian can play a
major role in helping clients tread care-
fully through the ever-changing world
of copyright. SLA 
Footnotes: 
1 Information Circular 15t: Extension of
Copyright Terms. Revised December
2004. U.S. Copyright Office. Viewed 28 
November 2007. http://www.copyright.gov/ 
circs/circ15t.html. 
2 Ibid., section “How Long Copyright
Protection Endures.” 
3 “Copyright Clearance Center Adds Blogs 
to its Licensing Programs.” Press Release 
(19 November 2007. Copyright Clearance 
Center. Viewed 29 November 2007.
http://www.copyright.com/ccc/viewPage. 
do?pageCode=au147 
4 Terms of Use. 10 March 2001. Internet 
Archive. 30 November 2007. Viewed http:// 
www.archive.org/about/terms.php 
5 Internet Archive officially a library. 25
June 2007. Forum thread, category
“Announcements”. Posted by user:
Brewster. Modified by brewster on 25 June 
2007, 16:07:27. Internet Archive. Viewed 
30 November 2007. http://www.archive. 
org/iathreads/post-view.php?id=121377. 
See also: Adrian McCoy, “The Internet 
gives birth to an ‘official’ online library.” 
Pittsburgh Post-Gazette (24 June 2007). 
Online. Post-Gazette.com. Viewed 30
November 2007. http://www.post-gazette. 
com/pg/07175/796164-96.stm 
6 Welcome to Technorati. Technorati.com. 
Viewed 29 November 2007. http://tech-
norati.com/about/ 
7 1,270 blogs about copyright. Techorati. 
com. Viewed 29 November 2007. http:// 
technorati.com/blogs/copyright 
8 License Your Work. Creative Commons. 
Viewed 29 November 2007. http://creative-
commons.org/about/license/ 
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to Track Their Content Across the Net.” New
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 Directory of Intellectual Property
Offices, World Intellectual Property
Organization (WIPO), http://www. 
wipo.int/directory/en/urls.jsp 
 U.S.: U.S. Copyright Office, http:// 
www.copyright.gov 
 Canada: Canadian Intellectual
Property Office (CIPO), http://strat-
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 Mexico: Secretariat of Public
Education National Institute of
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Pública Instituto Nacional del Derecho 
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http://www.sep.gob.mx/wb2/sep/ 
sep_459_indautor 
 National Law Center for Inter-
American Free Trade, http://www. 
natlaw.com/, a non-profit organization 
affiliated with the James E. Rogers
College of Law, University of Arizona) 
 Great Britain: UK Intellectual Property 
Office (an operating name of the UK 
Patent Office) http://www.ipo.gov.uk/ 
copy.htm 
 European Union: The EU Single
Market: Copyright and Neighbouring 
Rights, http://ec.europa.eu/internal_ 
market/copyright/index_en.htm 
 African Regional Industrial Property
Organization (ARIPO), http://www. 
aripo.wipo.net/ 
 Ch ina:  Nat iona l  Copyr ight  
Administration of China (NCAC),
http://www.ncac.gov.cn/ 
 Austra l ia:  At torney-General ’s  
Department, Australian Government, 
http://www.ag.gov.au/www/agd/agd. 
nsf/Page/Copyright 
 Australian Copyright Council (non-
profit organization): Copyright Basics, 
http://www.copyright.org.au/informa-
tion/basics.htm 
 New Zealand: Ministry of  
Economic Development: http:// 
www.med.govt.nz/templates/ 
StandardSummary____172.aspx 




 Rosenblatt, Bill. “Solving the Dilemma of 
Copyright Protection Online.” The Journal of 
Electronic Publishing(December 1997): Volume 
3, Issue 2. Online. University of Michigan Press. 
Viewed 29 November 2007. http://www.press. 
umich.edu/jep/03-02/doi.html 
 “Blog Copyright Theft on the Rise.” 
18 July 2005. Anne Holland, 
President, MarketingSherpa.com. 
Viewed 29 November 2007. http:// 
www.marketingsherpa.com/sample. 
cfm?contentID=3032 
 “Copyright on the Internet” by Professor 
Thomas G. Field Jr., Franklin Pierce 
Law Center, Concord, NH. Viewed 30 
November 2007. http://www.piercelaw. 
edu/tfield/copynet.htm 
 World Intellectual Property Foundation, 
http://www.wipo.int 
 Berne Convention for the Protection 
of Literary and Artistic Works of 9 
September 1886. As amended to 28 
September 1979. World Intellectual 
Property Organization. Viewed 29 
November 2007. http://www.wipo.int/ 
treaties/en/ip/berne/trtdocs_wo001.html 
 United States Copyright Office, http:// 
www.copyright.gov 
 Circular I: Copyright Basics. Revised 
July 2006. U.S. Copyright Office. Viewed 
28 November 2007. http://www.copy-
right.gov/circs/circ1.html 
 Copyright Clearance Center (CCC). 
http://www.copyright.com/ 
 Creative Commons, http://creative-
commons.org/ 
 Electronic Frontier Foundation (EFF), 
http://www.eff.org/ 
 Free Software Foundation (FSF), 
http://www.fsf.org 
 GNU Free Documentation License. 
Free Software Foundation (FSF), 
http://www.gnu.org 
 Internet Archive. http://www.archive.org 
 Open Content Alliance (OCA), http:// 
www.opencontentalliance.org/ 
 Project Gutenberg. http://www. 
gutenberg.org 
 Intellectual Property: A Balance. The 
British Library Manifesto. The British 
Library. Viewed 29 November 2007. 
http://www.bl.uk/news/pdf/ipmani-
festo.pdf 
 Competition, Innovation, And 
Public Policy In The Digital Age: Is 
The Marketplace Working To Protect 
Digital Creative Works? 14 March 2002. 
Testimony of Prof. Justin Hughes 
Visiting Professor of Law University of 
California, Los Angeles, before the U.S. 
Senate Committee on the Judiciary. 
United States Senate Committee on the 
Judiciary. Viewed 29 November 2007. 
http://judiciary.senate.gov/testimony. 
cfm?id=197&wit_id=341 
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Getting the Most Out of Your 
Conference Experience 
Follow These Basic Guidelines to Enhance Your Personal 
Enjoyment and Professional Growth. 














































Every year I republish this “classic” 
column around conference season. It 
has been reprinted around the globe 
and in many SLA chapter and divi-
sion newsletters. It’s a collaborative 
effort over many years representing 
centuries of combined SLA Conference 
experiences. In this conference issue 
of Information Outlook, I thought it was 
timely to proffer the advice again. 
The Basics 
 Turn off your cell phone or set it to 
vibrate. Relate to folks face to face. 
 Don’t forget that wireless connectiv-
ity is free throughout the conference 
venue. Blog, take notes, Facebook, 
download handouts, and more! 
 Survival includes aspirin, Advil, or
Tylenol—you’re away from home and
shouldn’t let a small pain interfere
with your conference experience. 
 Bring a personal water bottle (confer-
ence venues tend to be very dry) and
personal covered coffee container.
Our Seattle conference is “green.”
Don’t be seen contributing to the
35,000 cups that typically hit the
landfill from a conference our size. 
 Layer your clothes—you can never
tell what the room temperature
will be and it’s never consistent.
Temperatures and personal room
comfort vary widely and there is
precious little conference organizers
can do about that. It is not uncom-
mon to get evaluation forms back
complaining that the same room
was too hot and too cold at the
same time. Plan ahead. 
 Bring at least two pairs of shoes 
(you'll need the change and variety). 
 Bring an extra bag for bringing stuff 
home (clothes expand somehow 
while you’re away). 
 Bring an office prepaid courier slip
to courier heavier acquisitions, bro-
chures, and materials back to the
office (You're not a mule). Plus,
librarians seem to buy books on
the road. 
 You MUST have business cards. If 
you don’t have any, create your own 
on a laser printer or photocopier 
or have some made up by your 
employer. 
 Wear your name tag high so people 
can see it. Take it off when you leave 
the venues. You don't necessarily 
want strangers calling you by name 
on the street. 
 Upon arrival, orient yourself.
Familiarize yourself with all of the
conference locations (conference
center, hotels, and special event loca-
tions). Know where the coffee is— 
you'll be surprised how much you'll
want it. Know where the washrooms
are. Nothing is more frustrating than
being lost. If you're lost—ask a local
for directions. There's usually a map
in the conference program—study
it. It's amazing how confusing big
conference centers can be. For
safety's sake—know where you are
and where you are going. Look at the
floor plans in your program; they give
you a bird’s eye view of what’s often a
complex layout. 
 If you’re on a restricted budget, 
bring your own water and snacks. 
Find a local grocery. Conference 
snack-bar prices are on par with air-
port prices. 
The Sessions 
 Always try to go to the Opening 
General Session—then you'll have 
something in common to talk about 
with new people you meet during the 
rest of the conference. Indeed, go to 
all keynotes. These general sessions 
are designed to be engaging and 
challenging. This year Dr. Vint Cerf, 
Charlie Rose and Seth Godin prom-
ise to be amazing. 
 Create your schedule in advance 
(at least at the start of each day, 
but earlier if possible). Include all of 
the options you might like so that, if 
your desired session is cancelled or 
doesn't meet your expectations or 
needs, you can hop over to another. 
Make sure you note the room loca-
tions so you can evaluate how much 
time you will need to get from one 
room to another between sessions. 
 Plan to attend the SLA Fellows' First-
Timers and Fellows' Connect event 
to make a few new friends and get a 
conference orientation. 
 If a session isn't meeting your needs, 
leave. Your time at this conference 
is important and you should get the 
most out of your investment in time, 
effort, and money. If you don't see 
another session you are interested in 
at that time, then, by all means, head 
over to the INFO-EXPO exhibits. 
 Generally you are “allowed” to attend
all sessions, including business meet-
ings of the association, divisions, and
committees unless these are specifi-
cally marked “in camera” or “execu-
tive session.” SLA is very open and
you should see how your association
works for you. It's also a great way
to find out what you might like to get
involved in and volunteer to do. 
 Make sure you get your tickets early 
for ticketed events. Again, if you 
miss-out on an event you desper-
ately want to attend, or you need an 
extra ticket, check out the message 
boards in the registration area to see 
if you can find one. 
 If you attend a business meeting 
and wish to be heard on an issue, 
you have a right to speak as long as 
you are in order. Just ask permission 


















and you will be heard. If not, get 
out your “Roberts Rules” and make 
them work for you. 
 If you want a good seat at a session,
arrive a little early. If you're late, have
a little courage and take a seat wher-
ever you can find one. Don't hover
and shuffle at the back of the room
or in a doorway. Librarians tend to sit
in the end seat of every row and you'll
probably have to shuffle theatre style
to get a good seat in a middle of a
row. Whatever you do, don't stand for
an hour—you'll regret it. 
 Evaluate programs from many direc-
tions: speaker, topic, title, blurb, 
sponsor, or convenor. If you're not 
sure it's for you, the speaker can 
usually be asked what level they 
will be speaking at just before the 
session begins. Then again, even if 
you're at an advanced level on a cer-
tain topic, it's always useful to learn 
how to communicate about a topic 
at an introductory level so you can 
explain it to users and management. 
 Don’t forget to take advantage of
the pre-conference workshops. You
get deeper training there than in
some sessions designed to provide
only highlights. 
The INFO-EXPO Hall (Exhibits) 
 Again, remember your business 
cards. You can enter drawings with 
them. You can have materials sent 
to you later. You can have contacts 
follow up later with more detailed 
information. And, you will look more 
professional. 
 Write on the back of the business 
cards you pick up to remind yourself 
what you learned or what you'd like 
to follow up on later, even if it's just 
to visit an exhibitor's Web site or 
request a product trial. 
 The top three questions to ask… 
– What do you have that's new? 
– Can you demo something inter-
esting for me about your new/ 
enhanced/improved products? 
– Are you making (Have you
made) any announcements at
SLA this year? 
To request a FREE Trial: 
Call: Michael Noerr at 1-800-473-7020, ext. 1044 
E-mail: sales@marquiswhoswho.com 
Visit: www.marquiswhoswho.com 





 Over 1.4 MILLION 
biographies 
 Easily find leaders 
in all fields by name, 
occupation, and 
much more 
 Now available 
“On Demand” with 
weekly, monthly and 
annual subscriptions 
on the Web 
America’s Biographer for 110 Years 
Trusted biographies of 
executives, decision-makers 
and industry leaders! 
Visit us at the SLA Conference 
booth #838 for a quick demo! 
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 If you have no idea what a vendor 
does—they're completely new to 
you—ASK. This is your opportunity 
to learn something new. Booth 
designs are notorious for not telling 
you WHY you would want to talk to 
the people there—overcome this 
barrier by asking. 
 Remember that vendors’ staff are 
people, too. Don't stereotype and don't 
be combative just for the fun of it. 
Vendor bashing is a sport where no 
one wins. Be open to vendors’ sug-
gestions, they've usually seen lots of 
libraries and library situations and may 
have something to share with you. 
 DO wear comfortable shoes. There are 
rarely enough places to sit in the hall. 
 DON'T be reluctant to say “No thank 
you” if you're not interested. 
 DO thank the vendors for the many 
ways they sponsor the conference 
and SLA. As a result of their partici-
pation, your conference experience is 
definitely richer and less expensive. 
members of a vendor’s executive 
team and key training or customer 
service personnel who have come to 
the SLA Annual Conference to learn 
and network. 
 DO pace yourself. Look at the 
map and choose whom you abso-
lutely MUST see and go there first. 
Better yet—make appointments in 
advance. 
 DO ask as many questions as you 
like. If a booth person doesn't know 
an answer to a question, he or she 
will find someone who does and get 
back to you later. 
 DO attend vendor demos in the 
booths. These demos give you an 
idea of what's new and often serve 
as mini-training sessions. 
 DON'T assume that the offerings of 
your old, familiar vendors haven't 
changed or that you know everything 
there is to know about them. This is 
your opportunity to learn what's new 
and different. 
 Develop an “elevator pitch” about 
you and your employer to give in 
response to booth questions from 
booth staff. They want to learn about 
YOU in order to make sure they give 
you the information you desire in 
context. Being shy or furtive about 
your needs denies you the right to 
ever complain that your vendors 
don't understand you. 
 Some Exhibitors host hospitality 
suites for their best or prospective 
customers. If you're invited, GO! 
They're often fun, and you'll meet 
key players in the library world. 
 DON’T be tacky or unprofessional. 
Darting about the exhibit hall looking 
for free pens and other giveaways 
while avoiding eye contact with any-
thing resembling booth staff is not 
the image you want to project. 
 Please remember that vendor staff 
are often professional librarians too. 
Booth staff frequently include not 




ALWAYS ON YOUR DESKTOP. 

































Networking and Social Events 
 Take time for yourself on field trips, 
tours, or social events. You are work-
ing much longer hours at a confer-
ence than you probably do on an 
“average” workday, and it is just 
fine to take a break. You'll definitely 
absorb more if you rest occasionally. 
Remember, there are no more “mar-
tyr awards” at the conference than 
there are at home. 
 Learn ice-breaker questions. Use 
them with seat mates, in lines and 
at coffee stations, wherever. Even 
if you're shy, they will often induce 
even the most recalcitrant and shy 
person to open up. 
– “Hi, I'm (Your Name Here) and I'm
from (Your Town or Library Name
Here). Where are you from?” 
– “What's new at your shop?” 
– “See anything new at the confer-
ence?” “Attend any great ses-
sions?” or “Learn something new?” 
 Come to the conference with specific
people, institutions and contacts
you'd like to meet in mind. Learn
the art of the name tag glance to see
what networking opportunities you
might find. Remember: ALL of the
people you'll meet were in your shoes
once. 
 You're going to be in lots of lines (for 
food, for coffee, for meetings, etc.) at 
the conference. Take advantage of 
this by networking with your new in-
line buddies—don't just stand there. 
 Leave the office at the office—profes-
sional networking does not ALWAYS
have to have a “pure” business
purpose. It's great to have profes-
sional friends and acquaintances who
are outside of your normal “'box.”
It stretches you, and it's one of the
great values of the SLA conference. 
 Don't horde your business cards— 
they're not gold in your pocket— 
they're like smiles—they only have 
value when they're given away. 
 In general, assume anyone who's 
wearing a ribbon is extra-approach-
able. They tend to be people who 
have volunteered to make the con-
ference a success. 
 Local librarians staff the hospitality 
booth—ask their advice about res-
taurants or sights to see. They know. 
They live in Seattle. Also, visit the 
Washington, D.C. booth to plan for 
next year’s conference that will cel-
ebrate SLA’s Centennial. 
 Don't be shy about asking people to 
join you for dinner or about setting 
up dinner groups—eating is a great 
networking opportunity. 
 Be nice to students. Welcome them
to the profession by treating them
as colleagues. 
 Always try to go to the conference-
wide event party. This year it is on 
Wednesday afternoon and it’s guar-
anteed to be fun and you’ll make 
friends for life. 
Getting Involved 
 Be positive—no one likes a whiner. 
Librarians will listen because they're 
polite but don't take that as encour-
agement for bashing SLA, individuals 
or vendors. People remember posi-
tive contributions and interactions far 
more than negative ones. 
 You'll probably meet your next 
employer at a conference. First 
impressions are important. Dress for 
the job you want. 
 Write a report or memo to your boss 
or team and explain the value of the 
SLA conference to you. Tell them 
what you learned and begin laying 
the groundwork for attending next 
year’s conference in D.C. 
 Volunteer—let people know that 
you're interested in trying new things 
or experimenting with news roles in 
your association, committee, unit, 
chapter or division. It's a classic win/ 
win situation! 
The Association 
 Please make a point of attending
the SLA Annual Business Meeting
on Wednesday the and candidate
speeches on Sunday. It's when
you can see the real work accom-
plished by the association's leader-
ship and volunteers. 
 You'll also likely meet SLA’s Chief
Executive Officer, Janice R. Lachance
and some of the great SLA staff at
this conference. They are always in
listening mode—so speak up! Our
staff work hard for us every day and
especially at the conference. Meet
them and thank them for all they do.
Valuing Your Conference 
Experience 
Here are the benchmarks I use to eval-
uate my SLA conference experience: 
 I met at least one new person
every day. 
 I learned at least one useful thing in 
a session every day. 
 I had at least one substantive dis-
cussion with a vendor about a new 
product that I might need. 
 I had fun every day. 
SLA 
* These hints owe a huge debt to the 
SLA Fellows and, in particular, to Dan 
Trefethen and Susan Klopper, who cre-
ated a First Timers’ Package for the Los 
Angeles SLA Conference in June 2002. 
STEPHEN ABRAM, MLS, is the president of SLA and is vice president, innovation, for SirsiDynix. He is chief 
strategist for the SirsiDynix Institute. He is an SLA Fellow, the past president of the Ontario Library Association, 
and the past president of the Canadian Library Association. In June 2003, he was awarded SLA’s John Cotton 
Dana Award. He is the author of Out Front with Stephen Abram and Stephen’s Lighthouse blog. This column con-
tains his personal perspectives and does not necessarily represent the opinions or positions of SirsiDynix. You may 
contact him at stephen.abram@sirsidynix.com. 
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Save Time. 
Look in all the right places. 
Start here. With ProQuest. 
Environment and Natural Sciences 
• CSA Illustrata: Natural Sciences 
• Environmental Impact Statements: Full-Text and Digests 
• CSA Environmental Sciences and Pollution Management 
• GeoScienceWorld Millennium Collection and Literature Archives 
Research and Development 
• ProQuest Central-Professional Edition 
• COS Research Support Services 
• ProQuest Dissertations & Theses 
• Design and Applied Arts Index 
Technology 
• CSA Illustrata: Technology 
• CSA Technology Research Database 
• CSA High Technology Research Database with Aerospace 
• CSA Materials Research Database with METADEX 
• Safari Tech Books Online 
Current News and Awareness 
• Critical Mention 
• NewspaperDirect Corporate PressDisplay 
• ProQuest Newsstand 
Business and Finance 
• ABI/INFORM 
• Safari Business Books Online 
• ProQuest Accounting & Tax with Standards 
• ProQuest Historical Annual Reports 
Medical 
• ProQuest Health & Medical Complete 
• ProQuest Nursing & Allied Health Source 
Visit us at SLA! 














































































in your Library 
Putting a High Priority into Perspective and into Effect 
BY LESLEY ELLEN HARRIS 
A Brief History 
The U.S. copyright law has a his-
tory dating back centuries to 31 May
1790 when the first copyright law
was enacted under the then new
U.S. Constitution. Books, maps and
charts were protected by that law. The
Philadelphia Spelling Book by John
Barry was the first registered work,
on 9 June 1790. Prints were added
to the statute as a category of pro-
tected works in 1802. In 1831, music
became protected; in 1856, dramatic
compositions; and in 1865, photo-
graphs became protected copyright
works. In addition, general revisions
of the U.S. copyright law took place in
1870, 1909, and 1976. Throughout
the general revisions of the Act, and
through minor revisions, amongst
other amendments, a right was added
to create a category of derivative
works including translations and dra-
matizations. The right of public perfor-
mance in music was established, and
motion pictures became a category of
protected works, as did computer pro-
grams (in 1980).
In 1989, the U.S. joined the lead-
ing copyright convention, the Berne
Convention (www.wipo.int). Due to
new obligations under Berne, regis-
tration and the use of the copyright
notice in the U.S. then became volun-
tary. Also, visual artists were granted
moral rights of attribution and integ-
rity to protect their unique works. In
1998, the Digital Millennium Copyright
Act (“DMCA”) was enacted to bring
the U.S. to the international standards
in the then new WIPO Copyright
Treaty and the WIPO Performances
and Phonograms Treaty. 
Over the years, the duration of 
copyright protection in the U.S. was 
increased several times from a dura-
tion of 14 years with the privilege of an 
additional 14 year renewal, to 28 years 
with 14 years renewal, to life plus 50 
years with no renewal, to life plus 70 
years with no renewal (in 1998.) 
Widespread Copying 
As is evident over the centuries,
a growing number of authors and
copyright owners were provided with
increasing rights for longer periods of
time to control the use of their copy-
right-protected works. Permissions
to use those works was subsequently
always an integral part of U.S. copy-
right law. It seems, however, that the
enforcement of the law has become
much more prevalent in the last
decade or two, which not surpris-
ingly, is coinciding with the wide-
spread copying of protected works
that is now taking place. Whether the
photocopying machine, scanner or
the Internet, technology now allows
everyone to be a publisher and also a
potential infringer of copyright—and
more than ever before, copying in
perfect quality is easy, inexpensive,
and quick. 
For users of content, the applica-
tion of the copyright law to current
day uses often requires specific
knowledge of copyright law, or may
be a judgment call rather than
a straight-forward situation. For
instance, how do you apply fair use
to the use of an article in online edu-
cation? Does it matter if this use is by
a for-profit or non-profit organization?
Is the exact same use of a digital or
traditional photograph in the U.S.
subject to the same or different laws
in Australia? What is the duration
of copyright protection of an article
written by a U.S. citizen, when that
article is photocopied or posted on
an intranet in Canada? 
A Changing World 
In October 2003, the Recording
Industry Association of America
(“RIAA”) sued the first round of indi-
viduals (a shock to the system for
many of us) for illegal file sharers.
LESLEY ELLEN HARRIS is a copyright lawyer who works on legal, business, and strategic issues in the publish-
ing, content, entertainment, Internet, and information industries. She is the editor of the print publication, The
Copyright and New Media Law Newsletter. For a sample copy of the newsletter, e-mail contact@copyrightlaws.com.
She also is a professor at SLA’s Click University. Beginning in January, Click University began a new certificate
program in Copyright Management: Principles and Issues specifically geared towards SLA members, which she
developed and teaches. For details, see www.clickuniversity.com. The May course is “Library and Special Library
Copyright Issues.” At the SLA Annual Conference in Seattle, “Managing the Use of Copyright Materials” will be a
live full-day session on 14 June; “Managing Enterprise-Wide Copyright Education” will be on 15 June. 
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The ACM Digital Library 
The Ultimate Online 
INFORMATION TECHNOLOGY 
Resource! 
Discover the ACM Digital Library, a vast online resource 
of ACM's computing and information technology 
publications. Your patrons can enjoy unlimited 
access to over 2 million pages of full text with 
archives dating back to the 50's. This unparal-
leled resource is a must-have 
for every technology collection! 
The ACM Digital Library includes 
ACADEMIC INSTITUTIONS, 
• Over 40 ACM publications, plus Please contact: 
ACM Member Services 
conference proceedings 
Email: acmhelp@acm.org 
• 50+ years of archives Phone: +1-212-626-0500 
Fax: +1-212-944-1318
• Advanced searching capabilities 
• Over 2 million pages of downloadable text CORPORATIONS & CONSORTIA, 
Please contact: 
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It is hard to believe that these suits
began almost five years ago, and of
course, continue today. In late 2004,
the Motion Picture Association of
America (“MPAA”) filed over 200
lawsuits against P2P movie sharers.
As we all know, the law suits are not
limited to music or film file swappers.
In October 2003, Legg Mason was
ordered to pay almost US$20 million
for copying a newsletter. In that case
a jury expressed that “fair” meant
one person reading one subscription
of the purchased newsletter. The
cases continue. 
Compliance Tools 
In today’s environment, users of
copyright-protected materials must
look at complying with copyright law
as an integral part of their goals.
Users need education, written
policies, and practical solutions for
copyright compliance. This is a coor-
dinated effort and must be organiza-
tion-wide, though librarians are often
the force behind any copyright com-
pliance issues and internal copyright
campaigns. Librarians cannot single
handedly ensure compliance but they
can have a major role towards this
goal, with the right team, as well as
the right tools. Compliance tools may
include education, written publica-
tions, in-person and online courses,
and internal discussions.
A written copyright policy is also
a helpful tool. A policy has many
purposes, from stating your orga-
nization’s role vis-à-vis copyright
compliance, to setting out quick solu-
tions to everyday copyright issues,
to including a permissions checklist
which every person using copyright-
protected materials must follow.
Once adopted, the policy will provide
consistent use of copyright-protected
materials throughout your organiza-
tion, guard against some illegal uses
of content, and lower your organiza-
tion’s risk of copyright infringement. 
Final Remarks 
Any sort of copyright compliance
from education to a written copyright
policy requires support at all levels of
an organization, and from all depart-
ments. This support may be in a
variety of forms from an adequate
budget to employee’s time for copy-
right education. This is an on-going
process. Copyright compliance
involves many facets and in ensuring
your organization is compliant, set
short, medium and long term goals.
Also, work a bit each day to ensure
copyright is taken seriously in your
organization and employees have
tools to stay within the law. SLA 
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INFO BUSINESS 
Finding Success Up AND Down
the Corporate Ladder 
Working on your career may take a significant
amount of conscious effort. 
BY DEBBIE SCHACHTER 
Planning our career paths is not some-
thing that new information professionals
typically do when we first graduate from
library school. At that point, we are not
necessarily thinking about our career
path, but are seeking that first posi-
tion which will launch our career in the
world of libraries and information ser-
vices. And for many of us, the roles and
responsibilities we assume may change
serendipitously, rather than through
careful planning. We may move laterally
between different positions, become
subject experts, work as project manag-
ers, and develop our skills as opportuni-
ties arise. For others, promotions into
supervisory and management positions
present themselves, sometimes in a
planned manner, and sometimes due to
unexpected staffing changes.
In the past, assumptions were made 
by info pros about the need to climb 
the hierarchy ladder in order to show 
significant growth in their career. The 
assumption has always been that 
one’s career success is tied to the level 
of management and administrative 
responsibilities one has. However, that 
is not as true today as it has been in 
the past. A greater sense of self-fulfil-
ment in any role we assume is a much 
greater factor in our sense of personal 
“success,” but it still requires a con-
scious effort to develop our career, 
regardless of the path it takes. 
Build Your Career Consciously 
Working on your career may take a
significant amount of conscious effort.
You may have the benefit of training
and education through your organiza-
tion, but, remember, your professional
development is truly your own responsi-
bility. You need to do it consciously and
it should be considered part of your
personal and professional goals each
year. Of course, the amount of time and
effort required will change over time,
depending on where you are in your
career and in your personal life, but
you do need to have a conscious plan
for building your skills and developing
yourself over the lifetime of your career.
As always, taking on leadership 
roles in associations or on commit-
tees where you work, taking courses, 
and going to conferences, all provide 
important benefits to your development 
and help you determine what you’re 
good at, what you enjoy doing, and 
what you need to work on. 
If you have opportunities within your 
organization, show your interest to your 
supervisor, manager, or executive and 
help them to see you as the appro-
priate person for positions that may 
become available within the organiza-
tion. Sometimes you need to change 
organizations in order to access those 
other types of leadership positions. 
Regardless of the type of work you are 
doing as an information professional, 
chances are that you will want to have 
some variety of work over your profes-
sional lifetime, and this means keeping 
up with developments in the field and 
continuing to develop your personal 
skills and abilities. 
Develop Your Role Models 
and Find a Mentor 
Mentors and role models are helpful to
guide you through your career, providing
much needed advice and assistance,
particularly in making decisions at criti-
cal points in your career. These people
will help you plan your career pathway,
and may be able to give you good advice
on avoiding pitfalls along the way. They
can also serve as examples of how you
may want to plan your career, whether it
is building expertise in specific areas in
order to have more lateral opportunities,
or by determining how best to develop
your management skills.
You may have the potential to 
become a leader in an association but 
be content to be a mid-level manager 
or supervisor in your organization. 
Your mentor(s) will assist you in seeing 
how you can achieve the balance you 
desire to be fulfilled professionally and 
personally within your career. 
Develop Your Self-Awareness 
Although not a true “intelligence,” the 
concept of emotional intelligence (EI) 
does have strong links to success in 
leadership and business environments. 
EI is all about self-awareness, and from 
that, developing an awareness and 
empathy for others. 
What EI boils down to is an ability to 
control your emotions, and be aware 
of and able to anticipate and react to 
others’ emotional responses. These are 
basic “people skills” for success as a 
DEBBIE SCHACHTER has master’s degrees in library science 
and business administration. She is the area manager-East for the 
Vancouver, British Columbia, Public Library, with the responsibil-
ity for managing six branch libraries. She has more than 15 years’ 
experience in a variety of non-profit and for-profit settings, and is 
the president-elect of SLA’s Western Canada Chapter. She can be 
























supervisor, manager, and colleague. 
These include the ability to manage 
and control your own emotions, handle 
others’ emotions and anger, have the 
capacity for empathy, and your ability 
to delay personal gratification in order 
to reach goals, etc. 
The link between success in the work-
place and level of emotional intelligence is
what decision makers are looking at more
and more in the workplace today, and it
is something that employers are taking
more seriously in the hiring process. “[R] 
esearchers estimate that emotional intel-
ligence accounts for more than 60 per-
cent of performance ability and matters 
twice as much as technical proficiency 
or intelligence in some positions,”1 so 
having a sense of your own limitations 
and areas for development are essen-
tial for your professional growth. 
Know Thyself 
When you are in the situation of being 
offered a new position, you should 
pause to determine whether the role is 
really right for you. If you are interested 
and feel ready to take the position, 
then you will have a positive new chal-
lenge opening up for you. But what if it 
isn’t the position you really want? What 
if you are happy with your current posi-
tion? Perhaps you want to reach that 
next stage in your career but feel you 
are not yet ready? Taking on the wrong 
position may cause a set back to your 
career, should you be unsuccessful 
in this new position. Determine what 
the change will mean to your personal, 
as well as your professional life, and 
speak with those who are offering you 
the promotion to discuss any concerns 
you may have. 
Given that employees are frequently
groomed to move up in an organiza-
tion, turning down a position may be
misinterpreted by executives or manag-
ers as a lack of interest in the work of
the information center or the organiza-
tion at large. Turning down a position,
without appearing to be uninterested
in the importance of that role, requires
tact and a great deal of self-confidence.
Better to be clear with yourself as to
what is best for you, and, by extension,
best for the organization, than to take
on a new role and realize that your no
longer enjoy coming to work.
Determine what you most enjoy from 
life and, if it isn’t your current work, 
then that is a large indicator that you 
need to change. There is plenty you 
can contribute to the field and to your 
organization at any level, and in the 
world of special librarians, there is 
almost a limitless array of opportunities 
to explore. SLA
Footnotes: 
1 Mclean Robbins, “Getting in touch with 
your emotions: Emotional Intelligence,
What it is and how can employers apply it 
to the workplace.” Employee Benefit News. 
November 2007, p.68. 
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field chat about their customer visitsA New Twist to 
and production managers chat about 
their production and delivery issues.Information Audits 
Individually, this feedback may not 
seem worthy of a formal report, but if 
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As information professionals we are
constantly on the look out for new ways
to prove our value. Providing competi-
tive intelligence is one of our accepted
competencies and so when reading a
Harvard Business Review blog recently,
an idea came to me on how we could
provide a new string to our CI bow.
The blog, “How to Get the Bad News
You Need,” explained how the tragic
Columbia Shuttle disaster in 2003
“starkly illustrates the price exacted by
a culture that discourages the free flow
of information and the communication
of dissent.” The author goes on to make
a few suggestions on how to improve
the natural flow of information, namely
promising not to shoot the messenger,
bridging hierarchical gaps, fighting
communication drift, and not losing
sight of the ultimate beneficiary of good
communication; the customer. 
If it’s all about improving the flow of
information and customer service, we
must be able to help. I see an open-
ing in the development of competitive
intelligence, currently external research
of our competitors and our market, to
include internal research of what our
staff is saying and customers are say-
ing about us. Let’s call this business
intelligence. First we need to set some
objectives, such as providing data for
senior management on the effective-
ness of customer service, and the con-
tinued currency and value of products
and services from established feedback.
We need to locate the feedback sources
already in place and this data has to
be organized into a format for review,
assimilation, and eventual action. 
Where are we going to find this
feedback? Web-based feedback is an
obvious candidate. Customers, real or
potential, invariably start by checking
out the organizations’ Web site even
if the point of sale may not be Web-
based. Nowadays there are numerous
opportunities for feedback through
“Contact Us” links, comment boxes and
feedback forms. Although invariably a
frustrating exercise, there may even be
opportunities to speak to someone with
questions or comments and have an
instant response. Assuming that there
is a record of the responses to every
question or comment however received,
how do we ensure that the organiza-
tion learns and benefits from this data?
In this instance I am not consider-
ing informatics, which give important
data based on the number of hits to
individual web pages, but the informa-
tion gleaned from text and oral com-
munication. In addition to this external
feedback there is the internal feedback
which is much more difficult to locate.
Internal feedback is difficult to define,
but can be what departments or indi-
viduals know about some products or
services that are not working right or
are no longer what the customer wants
or needs. Sales reps back from the
it is brought together crucial informa-
tion may come to light which requires
action. There may be concerns about
products that are known and reported
but action thereon is being stalled
somewhere along the hierarchy chain.
Dealing with these issues can smack of
whistle-blowing, so immediately, warn-
ing signs light up in your minds with
good reason.
Where I think we can help, and
it depends so much on the culture
of each organization, is to suggest
to senior management that a way to
locate, review, and assimilate this
information is to introduce a business
intelligence audit or some process
along those lines. A business informa-
tion audit brings together what our
customers are reporting themselves
and what our own staff is picking up
from the customers or internally from
their co-workers. The audit should be
anonymous so that people will be more
forthcoming either about faults that they
may have made, or about issues they
feel are not being dealt with. To this
end you must be absolutely sure that
management buy in to this and will not
“shoot the messenger.” Rest assured
that if there is a way for us to go down
this route, it will require tact and man-
agement buy-in.
I have not given enough space to 
this idea of a business intelligence 
audit and how it might work in prac-
tice, but I do think that this is an 
important area that senior manage-
ment ignores at their peril. SLA 
JOHN R. LATHAM is the director of the SLA Information Center. 
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